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Mobile Industry Colleagues,

The GSMA cordially invites you to be a part of the 2009 GSMA
Mobile World Congress, which combines the world’s largest
conference for the mobile industry with a leading-edge exhibition.
The Mobile World Congress is the premier event for the global mobile
industry.

This year’s Congress promises to continue its focus on quality
attendees and providing exceptional opportunities for industry leaders
to do business. Enjoy a compelling conference agenda, exclusive
networking opportunities, and a state-of-the-art exhibition. Your
invitation extends to a number of key GSMA events and value-added
seminars, and access to the latest technical and strategic information.

We look forward to welcoming you to Fira de Barcelona on 16-19
February 2009!

Sincerely,

Robert G. Conway
CEO and Board Member
GSMA

Invitation to 
with the Mobile Industry Elite
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Select the Congress Pass that’s Right for You
Conference sessions run from Monday, 16 February 2009 to Thursday, 19 February 2009.
All Congress passes include access to the exhibition for four days.

Get the latest information at www.mobileworldcongress.com

All prices are net of 16% VAT.

GSMA Members and Mobile Innovation Market Members receive a 30% discount off their total invoice!

Non-GSMA members save by registering a group: buy three passes and get one free! This offer is only available
for employees of the same company purchasing the SAME pass (EVP, Congress Gold, Congress 3-Day, Congress
2-Day, Congress 1-Day).

GSMA members can use group registration to get a single invoice, but are not eligible for the buy three, get one free
offer.

The official currency to pay for your registration to Mobile World Congress '09 is the Euro. We accept payment on
our registration website, or call centre, by credit card, wire transfer and banker(s) draft.
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Registration After
11 January 2009

Congress Gold Pass
You do not want to miss what leaders are saying about the future of the Mobile
Industry. Join us for Mobile Innovation, the Mobile Application Developer Garage,
CEO Keynotes, Mobile Backstage, or the Mobile Money Symposium. More than
40 sessions to choose from! The Gold Pass is the best way to enjoy the event
and will give you access to the all conference sessions for four days and the
exhibition for four days.

Congress 2-Day Pass
Pressed for time? This pass allows you to select the two days which will
be of most benefit to you. Enjoy two days at the conference, and the
exhibition for four days.

Congress 3-Day Pass
Full meeting schedule? This pass gives you the ability to customise your
experience. Enjoy any three days at the conference, and the exhibition
for four days.

Congress 1-Day Pass
Interested in a specific topic or a keynote? A one day pass gives you access
to the conference for the day of your choice and the exhibition for four days.

Exhibition Visitor Pass
This pass grants you access to the exhibition for all four days.

Early Bird Before
11 January 2009

Choose Your Pass
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The 14th annual Global Mobile Awards will culminate
with the winners’ presentation during the star-studded,
Gala Dinner & Awards Night, on Tuesday, 17 February
2009. The gala dinner, one of the highlights of the
Mobile World Congress, takes place in the magnificent
setting of the National Palace in Monjuic which
overlooks the Congress complex. This prestigious
evening features coveted awards for best mobile
entertainment, best mobile handset, best mobile
services, as well as a new green mobile award as
well as the presentation of the winner of the GSMA
Mobile Innovation Global Award Competition.

Last year’s event included and exclusive appearance
by film legend, Robert Redford. This year’s event
promises to be equally exciting and glamorous, with
entertainment, award presentations and special guest
appearances from leaders in the mobile and
entertainment industry.  It is an evening you will not
want to miss!

Gala Dinner & Awards Night

Platinum Sponsor

Green Mobile Award
Sponsor

Innovation Category &
Host Sponsor

Marketing and Promotion
Sponsor

During the Mobile Innovation Marketplace, we will
spotlight fifteen pre-selected innovative concepts from
around the world as Top Innovators. One winner will
be named from each of five categories and awarded
the title of “GSMA Global Semi-Finalist From these
five extraordinary ideas, two will be named “Mobile
Innovation Global Finalists” during the Cocktail
reception. These two will move on to compete against
other Finalists selected from our other Marketplace
events for the “GSMA Mobile Innovation Global
Champion.”

Awards Presentation & Reception
Monday, 16 February
Time: TBC

GSMA Mobile Innovation
Global Award Competition -
EMEA Tournament

Platinum Sponsor

Book via e-mail: awards@globalmobileawards.com

Congress Highlights
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The 2009 Mobile Entertainment & Advertising focused
Keynote Session will feature none other than
legendary, two-time Academy Award-winning actor
and director, Kevin Spacey on Thursday 19th February
2009, in the main conference auditorium. Spacey,
the star of Hollywood blockbusters American Beauty,
The Usual Suspects and LA Confidential, among
many others and currently artistic director of London’s
renowned Old Vic theatre, will participate in an
exclusive keynote interview, sharing some refreshing
and provocative perspectives on the potential of
mobile entertainment.  The keynote session also
features Chris DeWolfe, CEO of leading social
networking site, MySpace, among other entertainment
business leaders.

After the keynote, Kevin Spacey will be joined by a
panel of world leading film festival, entertainment and
mobile industry experts to discuss the opportunities
of cinematic entertainment on the mobile medium as
part of the GSMA’s Mobile Backstage series. The
session will also feature the presentation of a brand
new Chevrolet “Cruze” automobile, for the best short
film director, as part of the Mofilm competition (see
www.mofilm.com).

Mobile Backstage also features sessions, and
presentations on  music, gaming, film and a special
stream dedicated to Mobile Advertising.

MOFILM Global Mobile Film Festival
& Keynote by Kevin Spacey

Thursday, 19 February
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Day One
Monday, 16 February 2009

The three-day Mobile Innovation event begins today
with insights into the latest trends in product and service
innovation plus the EMEA leg of the GSMA Global
Mobile Innovation tournament. This will feature the
very best innovators from the region competing for
recognition across five categories:

• Most Innovative Carrier Infrastructure or Platform
• Most Innovative Consumer Application or Service
• Most Innovative Mobile Application in a Vertical Market
• Most Innovative Wireless Device Centric Technology
• Most Innovative "True Mobile Start Up"

The participants will already have been shortlisted
through a rigorous judging process ensuring the very
highest quality and each will face stiff questioning by
an expert panel of operators and VC representatives
in our very own 'Dragons Den.'  The winners will
compete again tomorrow with the winners of previous
regional tournaments held during the year for the title
of Global champion.

Mobile Innovation
Market

8

Mobile Innovation Marketplace

Hall 5, Auditorium 2
10:00 AM - 17:30 PM

The Mobile Application Developer Garage will for the
first time bring developers, engineers and communities
from across the mobile application value chain into
one place to learn, share and develop new and
innovative ideas to drive the user experience forward.
This unique session will answer key questions and
provoke informative debate through keynotes,
discussions and presentations. A demo breakout
area will give attendees the opportunity to gain hands
on experience and learn directly from the experts, as
well as see developers create applications in real-
time in the Mobile Application Challenge.

Mobile Application Developer Garage

Hall 5, Auditorium 3
10:00 AM - 16:00 PM

Platinum Sponsor

This year the GSMA Mobile Innovation Market will
again bring its unique blend of elevator pitches, speed
dating, thought-leading keynotes and provocative panel
discussions to the Mobile World Congress. Additionally,
will be introduced an exciting new element - the Mobile
Application Developer Garage.

Mobile Innovation

Presented by

Conference Programme
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The opening keynote will feature leaders of world leading
mobile markets, giving their perspectives of the current
economic climate and its impact on mobile, where they
see growth might come from in mobile, and their plans
for sustainable growth internally and externally.

The concept of being “open” has a number of different
connotations, each with their own individual challenges
and potential for growth. This Keynote Session will see
the leaders of some of the world’s most advanced
companies discuss how best to open up the mobile
ecosystem.

Vittorio Colao
Chief Executive, Vodafone

Day Two
Tuesday, 17 February 2009

Cesar Alierta
Chairman & CEO, Telefonica

Jon Fredrik Baksaas
President & CEO, Telenor Group

Ralph de la Vega
President and CEO, Mobility
and Consumer Markets,
AT&T Mobility

Olli-Pekka Kallasvuo
President & CEO, Nokia

Moderator
Walt Mossberg, Wall Street Journal

Steve Ballmer
CEO, Microsoft Corporation

Speakers include: Speakers include:
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Keynote
Sustaining Growth in
Challenging Times

Hall 5, Auditorium 1
09.00 AM - 10.30 AM

Keynote
Moving Towards an
Open Mobile Ecosystem

Hall 5, Auditorium 1
11.00 AM - 12.30 PM

Conference Programme
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The financial crisis currently taking place is a global one
and no industry will remain unchanged. The mobile
industry has already begun to feel the impact with revenue
warnings, slower sales and reduced budgets. Recent
years have seen a flurry of mergers and acquisitions in
emerging markets, with operators from mature markets
looking elsewhere to find the room to expand. How will
the economic crisis affect these strategies? How do these
strategies need to evolve to mitigate the effect of the
global slowdown? This session will seek to highlight the
most likely impact of the economic turmoil, what strategies
should be employed to minimise the damage and who
will disappear, who will survive and who will prosper.

Day Two
Tuesday, 17 February 2009

This session will examine convergence both from a
technical standpoint, but also from the strategic impact
it will have on business models. Femtocells are becoming
a commercial reality, VoIP over 3G networks is becoming
a mass market proposition and embedded broadband
devices are becoming commonplace, but what does that
mean for the value chain? This session will seek to
examine how operators can evolve their strategy to
incorporate and embrace these new technologies and
developments, ensure that they are future proofed against
losing control of their customers and analyse how best
to leverage assets in the new converging world.

Mobile Innovation
Market
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Strategy
Mobile and the World Economy

Hall 5, Auditorium 1
14.00 PM - 15.30 PM

Strategy
Mobile and the Converging World

Hall 5, Auditorium 1
16.00 PM - 17.30 PM

Mobile Innovation

Hall 5, Auditorium 2
14.00 PM - 17.30 PM

The second day of the Mobile Innovation stream will
feature the final of the GSMA Mobile Innovation Global
Award Competition to find the world's best mobile
innovators. It is the culmination of a year-long search
that has seen regional finals in the Americas, Asia,
Europe and a virtual tournament. In addition, the
keynotes and power panel discussion will concentrate
on those innovations designed to transform business
models and bring about changes in the development
of the mobile industry.

Platinum Sponsor

Presented by

Conference Programme
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Day Two
Tuesday, 17 February 2009

The mobile handset and device market has been shaken
up, literally. Newcomers into the market have forced
innovation to be the defining factors in the latest range
of devices to hit the shelves and consumers are touching,
sliding and shaking their way to new user experiences
and interactions with a wide range of compelling content
and apps. Operators are left with game-changing decisions
about who to partner with, what devices to add to their
portfolio and ultimately, how much control of the user
experience to rescind to their partners. This session will
seek to examine the impact of new entrants to the devices
market, how the value chain is being turned on its head
and where the chips will land in the new handset economy.

Technology evolution is a driving force behind the
development of the mobile industry. However, that does
not mean that every decision should not be questioned.
This session will examine the technology choices facing
operators including HSPA, HSPA evolved, LTE and
WiMAX, and identify the determining factors in any
decision. It will also look at the ways in which new
technology can be sold successfully to consumers and
the mistakes of 3G avoided.

The positive impact of mobile can be seen across all
aspects of our modern society.  This is never more evident
than within the public sector. Government is an established
and recognised practice and has revolutionalised the
way that local and central government organisations
work. This session will bring together academics, analysts,
Gov professionals together with representatives of the
mobile value chain to:
•  Demonstrate how mobile technology is improving

public sector activities.
•  Highlight the business opportunities and challenges

for the mobile industry.
• Showcase the latest developments, ideas and

applications with the field of Government.

The positive impact of mobile healthcare has attracted
the attention of government and economic forums from
across the globe. Mobilising key services and services
and applications has led to cost reduction and increased
efficiency within the healthcare sector. In the developing
markets mobility has increased access to healthcare
services and increased life expectancy and quality.
During this session high-level speakers from global mobile
operators, vendors, international foundations and
economic forums will join together to discuss the latest
developments, growth areas and technological
advancements within the sector. The session will start
with the exclusive announcement of a global m-health
initiative.
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Technology
The New Device Marketplace

Hall 5, Room 6
14.00 PM - 15.30 PM

Technology
Strategies for Network Evolution

Hall 5, Room 6
16.00 PM - 17.30 PM

Society
M-Government

Hall 5, Room 3
14.00 PM - 15.30 PM

Society
M-Healthcare

Hall 5, Room 3
16.00 PM - 17.30 PM

Conference Programme
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Mobile broadband is the ultimate enabler, but questions
remain as to what is driving uptake currently, what the
evolutionary path is and how customer behaviour will
adapt to being always connected to increasingly faster
data streams. This session will seek to outline the
future of mobile broadband development and identify
the roles of the key value chain players.

The roll out of mobile broadband networks and devices
is enabling a wealth of new services that bring the user
closer and closer to a true mobile internet experience.
But what are these services and what advantages does
marrying the Internet with mobility bring? This keynote
features the evolving value chain for the provision of
mobile services. What high speed data networks are
actually enabling for the mobile user beyond simple
connectivity? Social networks, video sharing, content
creation and dissemination, TV services all take on a
new lease of life when empowered with broadband
data speeds.

Day Three
Wednesday, 18 February 2009

Dick Lynch
EVP and CTO, Verizon Communications

Simon Beresford-Wylie
Chief Executive Officer, Nokia Siemens Networks

Speakers include:
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Keynote
Mobile Broadband - Defining
the Evolution Path

Hall 5, Auditorium 1
09.00 AM - 10.30 AM

Keynote
Mobile Internet

Hall 5, Auditorium 1
11.00 AM - 12.30 PM

Conference Programme



Operators are increasingly recognising the  need to
focus on providing a personalisation architecture that
enables customers to define their own requirements
- from tariffs to mobile multimedia services. The industry
is fast evolving from the view that handing more control
to the customer poses a threat to revenue to a forward
thinking outlook that recognises future growth will be
directly proportional to the freedom with which subscribers
can build their own mobile experiences. This session
will explore the strategic move operators need to make
from customer segmentation to customer individualism
through other industry partnerships and brand building.

Day Three
Wednesday, 18 February 2009

Register at www.mobileworldcongress.com/registration with Registration Keycode “Barca” 14

Strategy
Mobile Segmentation and Branding

Hall 5, Auditorium 1
14.00 PM - 15.30 PM

The killer messaging application - SMS - has already
happened. Operators now need to explore the potential
of integrating messaging functionality in to a multitude
of new services to boost revenues. This session will
focus on evolving the messaging platform to enable
a rich user experience for consumers and enterprise
customers alike.

Technology
Future Messaging

Hall 5, Auditorium 2
14.00 PM - 15.30 PM

Pricing is key to gaining customers, driving usage and
encouraging upsell. But the trend is for the perceived
value of content and services to decrease over time
as companies blur the boundaries between what are
loss leaders and what are core revenue generating
products. The success story for mobile broadband is
chiefly coming from simple connectivity and increasingly
competitive markets are creating fantastic deals for
consumers. But at what price? This session will seek
to analyse the apparent success of mobile broadband
and highlight the hidden costs. It will also present how
new economies are impacting traditional services and
how new business models are turning the value chain
around so that consumers start to view premium mobile
services as free.

Strategy
Pricing Strategies for
the Unlimited Generation

Hall 5, Auditorium 1
16.00 PM - 17.30 PM The Mobile Security and Protection Session is designed

to provide a comprehensive analysis of the threats
posed by the next generation of telecoms services and
technologies. It is a solutions based stream that aims
to inform operators of future challenges but also
showcase some of the best ways for them to protect
their services and networks. This session will explore
the evolving security risks of open access platforms,
mobile financial services, web 2.0 and devices and will
discuss what can be done to minimize this via
virtualization and other techniques.

This session will look beyond the hype to address the
real threat the industry faces from text message spam,
SMS spoofing and faking, on-network abuse, mobile
botnets and smishing. It will also explore the security
threat posed by the increased functionality of smart
phones to the enterprise.

Technology
Mobile Security and Protection

Hall 5, Auditorium 2
16:00 PM - 17:30 PM

Conference Programme
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The mobile industry is leading the way in the creation
and use of green power initiatives. In the current
economic climate this is about more than altruism and
can realise significant cost savings.

This session will feature high-level operator & vendor
speakers who are leading in the green space. Panel
debates and presentations will provide valuable
learnings and case study examples of the ways in
which companies from across our industry are reducing
their impact on the environment whilst dramatically
cutting costs.

Day Three
Wednesday, 18 February 2009

Although a wide array of location enabled services
have hit the market, it is still unclear as to how operators
or the service providers can generate any significant
revenue. Location technology is getting faster, more
accurate and more efficient. But how? What other
technologies are entering the mix to create better
experiences for the consumer? This session will look
at different strategies to generate revenue from location
data and seek to define how new technologies
combined with next stage traditional solutions will
create a significantly better experience for the user.

Society
Finding the Right Strategy for
Location Based Services

Hall 5, Room 5
14.00 PM - 15.30 PM

15

Society
Green - Driving a Sustainable Industry

Hall 5, Room 5
16.00 PM - 17.30 PM

Conference Programme
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Gold Sponsor

Host Sponsor
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The GSMA Leadership Summit, which incorporates the
GSMA’s Annual General Meeting (AGM), is a unique
event and the only point in the year when CEOs from all
across the globe gather to discuss industry priorities with
their peers. For the first time, we are combining this
prestigious event with our Government Mobile Forum
that last year attracted over 40 government delegations
from five continents.

This new event format begins with a two-hour
operator-only session. Immediately following,
Government Ministers and our Associate Member
CEOs will join for a full programme that will focus on
the world's financial crisis and will assess how best
the mobile industry can contribute to global recovery.
An impressive line-up of specialists from the
communications and finance sector, as well as
ministers from around the globe, will come together
to discuss the measures that need to be taken jointly
to ensure continued investment and growth in mobile
services despite the economic downturn.

The event takes place ‘behind closed doors’ in the
magnificent setting of the National Palace Montjuic, which
overlooks the Fira, home to the Mobile World Congress.
Each invitation is personally addressed and all those
attending are selected based on strict criteria* to maintain
the high quality and integrity of the event.

For further details on the 2008 GSMA Leadership Summit,
please contact:
leadershipsummit@mobileworldcongress.com

Monday, 16 February
09:00 AM – 17:30 PM
National Palace in Montjuic

Leadership Summit
and Government Mobile Forum

Ministerial Programme Sponsor

GSMA Events



The 3rd Annual meeting of senior HR leaders within the
MNO industry, this full-day event will engage HR decision
makers to discuss and proactively approach business
and HR strategy for the telecom industry. Sessions will
highlight and strategise on key human capital issues
facing the industry. (Invitation only)

Register at www.mobileworldcongress.com/registration with Registration Keycode “Barca”

The CMO Summit, developed with the support of the
Global 50, will be an exclusive, invitation only event that
will hear and invite interaction on strategic discussions
regarding the opportunities mobile presents for other
industries. Key themes include the personal and direct
engagement of consumers, mobile advertising,
entertainment, social networking and transactions. This
is an invitation only event. For more information, e-mail
registration@mobileworldcongress.com.

Patterned loosely after the social "speed dating"
concept, the event, presented by the GSMA Mobile
Innovation Market, provides a forum for investors and
entrepreneurs to meet each other in a series of private,
one-on-one meetings.  The purpose of speed dating
is to give the “Innovator” organizations increased
exposure within the mobile eco-system. In addition,
they receive coaching and advice from major players
on how to take their business to the next level, and
what it takes to get the attention of investors and
partners.  These sessions will take place in a controlled
environment where each Innovator (“Datee”) will
circulate in groups of 10 from table to table to have
a one-on-one, intimate conversation.  Speed Dating
is an invitation-only event for Mobile Innovation Market
members. 
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Monday, 16 February
09:00 AM – 18:00 PM

Global People Initiative

Wednesday, 18 February
14:00 PM – 17:30 PM

CMO Forum

Wednesday, 18 February
09:00 AM – 18:00 PM

Mobile Innovation Speed Dating

GSMA Events
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This seminar will provide an overview of the complete
eco-system around Mobile Broadband from the
requirements to end user devices / services. It will also
investigate the various paths that operators can choose
in moving forwards and discuss the merits of each
technology and the reasons behind some choices to
stay with HSPA and others to adopt LTE. Open to all.

Monday, 16 February
10:30 AM – 13:00 PM

Mobile Broadband Evolution
Seminar: Do all roads lead to LTE?

The second Mobile Broadband seminar will provide
education to the operator, vendor, media & analyst
audience, about the outstanding features and benefits
of mobile broadband in delivering broadband access
to all, to bridge the digital divide around the world. Open
to all.

Monday, 16 February
14:30 PM – 17:00 PM

Mobile Broadband for All: bridging
the Digital Divide with Broadband Access

With mobile phones outnumbering ATMs by two
thousand to one, the GSMA’s Mobile Money Transfer
initiative (MMT) provides the platform for mobile
technology to become the key enabler in sending
remittances around the world. This seminar will share
the key learnings from the initiative since its inception
two years ago and provide a forum for mobile operators
and other industry stakeholders to explore how they
can capitalise on the MMT opportunity. Delegates will
hear from the GSMA, mobile operators and other leaders
in the MMT value chain on a number of topics including
– the business case for MMT, experience from MMT
deployments to date, the regulatory landscape, the
industry assets that are available today to support mobile
operators in rolling out MMT services, and the future
strategy for mobile financial services. Open to all.

Monday, 16 February
09:00 AM – 17:00 PM

Mobile Money Transfer Seminar -
Seizing the Opportunity

The seminar will demonstrate a variety of interconnect
quality improvements and OpEx optimisations that can
result from the use of SIP-I as the signalling protocol of
choice for voice inter-working in IP networks. C-Level
and Senior Managers from Operators and Carriers
responsible for the development of infrastructure
solutions and interconnection strategies will benefit from
the comprehensive agenda that includes updates on
the GSMA’s IPX (IP eXchange) Packet Voice Interworking,
a detailed review of the recently published White Paper
on PVI and lessons learned from the latest series of the
GSMA’s SIP-I trials. Networking time to discuss future
developments with the leading vendor and operator
stakeholders will be included. Open to all.

Monday, 16 February
10:00 AM – 12:30 PM

Interconnect Business
Performance Improvements

GSMA Seminars
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The seminar will provide delegates with the key results
to-date and record the overall progress of the M-Payment
Trials and Pilot programmes underway around the world.
It will highlight the roadmaps for Single Wire Protocol
(SWP) handsets from Handset manufacturers that are
vital to the deployment of services as well as focus on
commercial rollouts & commercial service initiatives
from around the world. Key players representing all
aspects of the M-Payment eco-system will debate and
give their expert insight into the very latest market
opportunities and forecasts. Open to all.

Monday, 16 February
14.30 PM - 17.30 PM

Pay-Buy-Mobile Seminar

To counter the threat of mobile networks being misused
to access or distribute child sexual abuse content (child
pornography), the GSMA announced the launch of the
Mobile Alliance against Child Sexual Abuse Content in
February 2008. One year on, at the Mobile World
Congress 2009, the GSMA will be holding a one-day
drop-in ‘Info. Centre’ to provide further information for
operators wishing to join the growing list of members
of the Alliance. Visit the ‘Info. Centre’ in L2, Office 2,
Hall 5 on Tuesday, 17th February to learn more about
the objectives and work of the Mobile Alliance and hear
from operators who have been activity implementing
measures to obstruct the use of the mobile environment
by individuals or organisations wishing to consume or
profit from child sexual abuse content. Open to all.

Tuesday, 17 February
09:00 AM – 17:30 PM

Mobile Alliance against
Child Sexual Abuse Content

Industry leading pc Notebook manufacturers, technology
providers and operators will present on the latest product
and marketing initiatives that are making Mobile
Broadband one of the key growth engines for the Mobile
and PC OEM industries – united under the GSMA’s
Mobile Broadband Service Mark launched in September
2008. They will share their opinions on any remaining
barriers for take-up, the products and features needed
to further enhance the concept of mobility and on how
market opportunity can be translated into new products.
Also included will be explorations and case studies of
the ways in the Mobile Broadband proposition and
Service Mark can be used in an operator’s marketing
portfolio. Open to all.

Tuesday, 17 February
10:00 AM – 13:00 PM

Mobile Broadband –
Innovation in Devices

The industry has moved beyond the definition and
technicalities of mobile money into real deployments
and commercialisation. This session will provide more
detail on the GSMA's future strategy for mobile financial
services. Delegates will hear from the GSMA and leading
players in the mobile money value chain and will learn
about proven and researched mobile money strategies
for developed and developing markets. Is there an
opportunity for mobile money in developed markets?
How can mobile be used to financially connect the
unbanked population in developing markets for the first time?
For more information, please email mwilkinson@gsm.org.

Tuesday, 17 February
09:00 AM – 13:00 PM

Mobile Money Forum

GSMA Seminars
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The GSMA Mobile World Congress brings together
the largest audience of mobile industry executives
and decision-makers from around the world. An
estimated 84% of the 55,000 participants have direct
buying power. Exhibiting at the show will provide four
days of unprecedented promotional, sales, and
networking opportunities for companies doing
business in the mobile ecosystem.

The event offers exhibitors unmatched opportunities to:
• Establish new relationships with partners from the

most influential markets in Europe, the Americas, 
Africa, Asia-Pacific, and the Middle East

• Generate new business leads and cultivate existing
customer relationships

• Showcase products and solutions to investors, IT,
telecoms, and software and services buyers

• Increase brand awareness and market reach
• Receive global recognition for products and services
• Learn about innovative technologies that drive the

mobile eco-system
Innovation is at the heart of future success of the mobile
industry. That’s why we’ve made a worldwide commitment
to finding, supporting, and elevating the very best new
innovations. Part of the Mobile Innovation Marketplace,
the Mobile Innovation Zone is a branded exhibition area
within the Mobile World Congress, where innovation
community members and Mobile Innovation Awards
competitors can showcase their products, services, and
technologies. To be part of the Mobile Innovation Zone,
please inquire at www.mobileworldcongress.com/sales.

Platinum Sponsor

Cement your position as a major player within the
mobile industry by exhibiting at Barcelona in February
2009.  Please e-mail sales@mobileworldcongress.com
or call UK: +44 207 759 2316.

For a complete exhibitor list, visit
www.mobileworldcongress.com.

The Mobile Media and Entertainment Zone was
established in Hall 7 at the 2007 Mobile World Congress
in Barcelona. The space at the Congress is dedicated to
companies involved in the development of provision of
mobile entertainment services. Central themes cover
strategic, technical, and commercial elements that affect
the collaboration of the mobile and entertainment worlds,
including ever-changing business models, the
segmentation of new markets, and the role of advertising.
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Mobile Media and
Entertainment Zone

Mobile Innovation Zone

Exhibition Information
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Operators have defined the rapidly rising energy costs
of network expansion and maintenance as a top issue.
The Green Power Pavilion, presented by the GSMA
Development Fund, will bring together leading green
power technologies with a growing community of
mobile network operators seeking green alternatives.
If your company sees a green future in mobile
communications, visit this Pavilion at Mobile World
Congress to experience the latest in Green Power for
Mobile.  To exhibit in the Green Power Pavilion, please
inquire at www.mobileworldcongress.com/sales.
The pavilion provides a specialised forum to exhibit
solutions to motivated decision-makers seeking to
understand alternatives.

Green Power Pavillion

Many operators have identified mobile money
technology a high priority as they seek new revenue
streams and applications for customer acquisition and
retention. If your company is seeking technology to
support the use of mobile finance, banking, or
commerce, then be sure to visit the Mobile Money
Pavilion, presented by the GSMA Mobile Money Transfer
programme, to experience the latest technologies and
learn from those on the forefront of this global
phenomenon. To become an exhibitor in the Mobile
Money Pavilion, please inquire at
www.mobileworldcongress.com/sales to learn about
our all-inclusive, pavilion packages.

Mobile Money Pavillion

Exhibition Information
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Operating Hours
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Operating hours
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Meeting Rooms

Mobile World Congress also gives you the opportunity to
book Meeting Rooms by the hour. Bookings for these hourly
rooms commences on 14th February 2009. It is not possible
for bookings to be taken before this time and bookings
must be made in person, on site from 09:00 AM.

Hourly Meeting Rooms are located in Hall 7 and on Level
9 of Hall 4. Each room comes with a table and chairs. The
costs for these rooms are as follows:

Room size
  9 sqm
12 sqm
18 sqm

Please note: there is no AV equipment available in these
rooms.

Essential Information

Accommodation

To reserve your accommodation during the Mobile
World Congress -do not hesitate to contact our official
agency, Barcelona Business Pass (BBP):

www.mobileworldcongress.beinbeyond.com
Email: mobileworldcongress@beinbeyond.com
Tel: +34 93 550 03 50
Fax: + 34 93 414 17 86



Get the latest information at www.mobileworldcongress.com 35

Essential Information

Cancellation Policy

All cancellations must be made in writing to the GSMA
Mobile World Congress 2009 Registration Team and received
by 1 February 2009, and will be subject to a cancellation
processing fee of 200 €. Cancellations received after 1
February 2009 will not be entitled to a refund.

Substitution Policy

Substitutions must be made in writing to the GSMA
Mobile World Congress 2009 Registration Team, with
the names and Registration IDs of both the original and
substitute registrant. Substitutions are authorized
between registrants of different companies (except for
group bookings where substitutions are only authorized
for attendees of the same company). Discounts are not
transferable between companies, and balance charges
may be due at the time of substitution. Any balance
due between delegate registrations will automatically
be transferred to the new substitute. Substitutions are
not authorized once a badge has been issued.
Cancellation of travel reservations and hotel reservations
are the exclusive responsibility of the registrant.

Tax Back Information

IVA (Spanish VAT) must be paid by all registrants, but
can be claimed back by companies visiting Spain. You
may contact TBI, our official refund supplier, to verify
if you are eligible to make a claim.

Visit www.mobileworldrefunds.com for details.

Badge Collection

ID is compulsory when collecting your badge. If you
are collecting on behalf of a colleague you will also be
required to provide a copy of their ID for the badge to
be issued, but their badge won’t be activated.  If your
badge has been collected by a colleague you will be
required to provide ID from the list below in order to
gain access to the venue and for your badge to be
activated. Please note that with heightened security we
will be making random checks and ask attendees for
ID to validate against their badge. You must carry a
copy of your passport, national photo ID card or drivers
license with you at all times. Please note that we are
unable to issue any badge without seeing photo ID.

Please note it is essential that, if your badge is being
collected on your behalf, you must ensure this is in
your possession as you enter the venue. Once a badge
has been issued it cannot be reprinted onsite.

Enquiries

If you have general enquiries about the 2009 Mobile World
Congress, you can reach us by phone: +44 (0) 208 879
2422, or by visiting www.mobileworldcongress.com
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Restaurant booking

Turisme de Barcelona is pleased to offer you a
restaurant booking service for both individuals and
groups, with a wide choice of dining options and a
selection of 155 restaurants, which will give you the
opportunity to discover and enjoy a matchless and
endless variety of gastronomic specialities. 

To place your restaurant booking visit:
www.barcelonaturisme.cat/restaurants. For further
information please phone +34 932 853 832.

Security

Barcelona is a safe city. Nevertheless when travelling
to Barcelona you should take the sensible precautions
you would in any major city:          

• Remove your congress badge when you are outside
the venue grounds

• Watch out for distractions. Keep an eye on your
personal belongings at all times

• Be vigilant in crowds, restaurants and on public
transport

Getting to Barcelona

Barcelona is a large international and domestic
destination, with frequent direct flights from most
international destinations. The airport is a 20- minute
journey from the venue Fira de Barcelona.

Barcelona city centre has rapid transport links, including
nine metro and FGC lines, two tram lines and an
extensive fleet of buses. The ring roads, or rondes,
have eased traffic congestion in the city. Eleven
thousand taxis, with their yellow and black livery,
provide a rapid and efficient service, and are available
at all times either by pre-booking or by hailing them
in the street.

The high-speed train (AVE) will shortly connect
Barcelona with the European rail network. The
connection with the capital of Spain, Madrid, is now
fully operational. Barcelona is a mere 90 minute drive
from France.

The easiest way to get a taxi to take you to the right
venue is to ask to be taken to “Plaça Espanya”.

Getting Around Barcelona

Public transport is the most practical way of getting
around the city. Barcelona has an extensive public
transport system. Check with your hotel for the nearest
underground station. The green line and red line have
exits at the Fira de Barcelona Montjuïc venue. Line 1
- Station “Espanya”, Line 3 - Station “Espanya”.

VIP limo service is also available. For more information
please contact:

Barcelona Business Pass (BBP)
Contact person: Stephane Bonnefond
Email: limo@beinbeyond.com
Web: www.mobileworldcongress.beinbeyond.com
Phone: +377 979 74 758
Mobile: +33 688 394 097

City Information






