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Driving the Technology Revolution

Delivery Technology Revolution
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Fiber Deep All Digital Video

The Future Video Experience
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Personalized Video: “Infinite” Content (HD, Advanced Advertisi-rlig
DVR, VOD, Time-Shift Internet Video, 3-Screen) & Targeting
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Video 2.0:
A Consumer Driven Experience

Video 1.0 Video 2.0

Traditional Sources Community Sources
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= Broadcast = Personalized, on demand, internet
» Limited content » Unlimited content

» Single device » Multiple devices

» One size fits all content = Real-time mash ups

» Scheduled viewing » Rapidly changing content popularity

What They Want. When They Want It.
Where They Want It. How They Want It.




Growth...Fueled by Video g rfic Type

1995: Web Overtakes Gopher, FTP
2000: Peer-to-Peer Overtakes Web
2013: Video Content Overtakes Peer-to-Peer

2025: Video Communication Overtakes
Video Content
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Video Platform, Systems, and Solutions
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Consumer Service provider
“Connected life” ‘Any play” “Business video”
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Businesses
Complexity
ROI

Service Providers
Differentiation
Monetization
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Consumers
Ease of Use




Service Provider Video Q

New profitable services _ _
Service provider

Consumer Service OpEx+Service New Business

Experience ~ Assurance Velocity Models

Delivery,
Conversion, &
Proof of Play

Integrated Personalized and Differentiated
Offerings Relevant Offerings







