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Scott Klososky 
Keynote Speaker, Business Consultant & Writer, Future Point Of View 
 
 
Scott Klososky, a former CEO of three successful startup 
companies, specializes in looking over the horizon with how 
technology is changing the world.  
 
Scott’s vision and ability to see trends in emerging technologies 
allow him to be a thought leader who applies his skills to help 
organizations thrive, leaders prosper, and entire industries move 
forward. A technology entrepreneur, speaker and consultant, 
Scott works with senior executives from Fortune 500 
corporations, universities and nonprofits on how to improve their 
utilization of technology as a tool. Apart from this, Scott is also 
an established author and blogger. 
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The Social Technologies  
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Web Properties 
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Social Technology 
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Example: SalesFX 
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Example: Contest Entries 
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Example: KickStarter 
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Example: Road Repair 
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Understanding the process… 
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Architecting Great Digital Plumbing 
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Type of Usages: Internal 
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 This material is for information purposes only. It may contain financial data 
or statistics procured from third party sources such as public agencies, 
credit bureaus, etc. 
 

 This material does not and will not form part of any contract or any 
representation or warranty which may be incorporated into such contract, 
and upon which there may be any suggested reliance by and reader. 
 

 This material cannot be reproduced, distributed or transmitted to any other 
person or company without the prior written consent of Cisco.  

Disclaimer 
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For feedback and enquiries, please email to:  
juteo@cisco.com 

 

For more information on Cisco SMB Virtual Seminars Series, visit 
www.cisco.com 

 

mailto:juteo@cisco.com
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Thank you  
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