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N ew  P ar adi gm s  F o r  C o m m u ni c at i o ns

…r e l e n t l e s s  m a r c h  o f  c o m p u t e r  p o w e r  a n d  N e t  c o n n e c t i o n  s p e e d s  w i l l  
b r i n g  m o r e  p r o f o u n d  c h a n g e s  t o  w o r k  t h a n  a n y t h i n g  w e ’v e  s e e n  s o  f a r

Innovation
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Cisco Unified Communications

Applications on Fixed 
and M ob ile N etw or k s 
f or  W or k spaces

E v er y  tim e,  E v er y w h er e,
E v er y one’s connectedU se N etw or k  

as th e P latf or m

VOICE
VID EO D A T A

MOBILE
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I t  S t ar t s  w i t h  t h e W o r k p l ac e:
T h e C i s c o  U ni f i ed W o r k s p ac e Adv ant age

S ec u r el y  Ac c es s i b l e
Intuitive

Inc l us ive
C o l l a b o r a tive   
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ne tw or k s  to e nab l e  y ou r  m ob il e  w or k s p ac e

Identity
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S p eec h  

L o c a tio n
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C i s c o  U ni f i ed C o m m u ni c at i o ns

Video
Rich Media
C o l l ab o r at io n Personal

C om m u ni c at or

P r es en c e
I n t el l ig en ce in
t he N et w o r k

S p eec h
V o ice A cces s
t o  S er v ices

M ob il it y
W ir ed an d W ir el es s

Vir t u a l iz a t ion
Real -t im e s es s io n  
Man ag em en t U ni t y

M essag i ng

U ni f i ed  C ont ac t  
C ent er

I P Ph ones
S erv i c e and
S u p p ort

U ni f i ed
M eet i ng Plac e

P ol ic y
I den t it y  an d 
P r ef er en ce

K e y  E nab l ing  T e c h nol og ie s

U ni f i ed  
M ob i li t y

U ni f i ed
O p erat i ons M g r

U ni f i ed
C om m  M g r
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C i s c o  U ni f i ed C o m m u ni c at i o ns
End p oints

U n i f i e d  I P  
P h o n e  7985

C i s c o  U n i f i e d  I P  
P h o n e s

W i r e l e s s  
I P  P h o n e s

I P  
C o m m u n i c a t o r

U n i f i e d  P e r s o n a l  
C o m m u n i c a t o r

D u a l  M o d e
P h o n e s

S ervices
C o m m u n i c a t i o n s   
M a n a g e r  E x p r e s s C o m m u n i c a t i o n s

M a n a g e r
C i s c o  U n i f i e d
P r e s e n c e

C o m m u n i c a t i o n s   
M a n a g e r  B u s  E d i t i o n

S m a r t  B u s i n e s s
C o m m u n i c a t i o n s  S y s

I nf rastructure
R o u t i n g S w i t c h i n g Q o S S e c u r i t yV o i c e  

G a t e w a y

VVVV

S e s s i o n  B o r d e r
C o n t r o l

CUBE

M e s s a g i n g
G a t e w a y

UMGUMG

A p p l ications
C i s c o  U n i t y  
M e s s a g i n g U n i f i e d  V i d e o  

A d v a n t a g e
M o b i l e  

C o m m u n i c a t o r
Unified MeetingPlace

C o nfer encing
U n i f i e d  C u s t o m e r

C o n t a c t
U n i f i e d  W o r k s p a c e

L i c e n s i n g
U n i f i e d  C R M
C o n n e c t o r s
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F l ex ib l e Cal l  Contr ol  O p tions O ffer  I ncr easing  
S op h istication and Ch oices for  G r ow th

• A l l -in -O n e co m m u n icat io n  
s o l u t io n  f o r  s m al l  b u s in es s

• A f f o r dab l e cal l -p r o ces s in g  
s y s t em  av ail ab l e in s ide 
C is co  acces s  r o u t er s  f o r  
s m al l  b u s in es s es  an d 
en t er p r is e b r an ch o f f ices

Medium-S iz ed

• C o m p l et e co m m u n icat io n  
s o l u t io n  w it h m o b il it y  an d 
m es s ag in g  f o r  co m p an ies  
w it h 50 0  o r  f ew er  em p l o y ees

• C en t r al iz ed I P  t el ep ho n y  cal l -
p r o ces s in g  s o l u t io n  f o r  
g r eat er  t han  50 0  em p l o y ees

• I n n o v at iv e an d r o b u s t  
f eat u r es

E n t er p r is e

• C en t r al iz ed I P  t el ep ho n y  cal l -
p r o ces s in g  s o l u t io n

• Meet s  an y  n eed—f r o m  
t el eco m m u t er s ,  m o b il e 
w o r k er s ,  an d dis t r ib u t ed 
o f f ices  t o  t he l ar g es t  
en t er p r is e

• I n n o v at iv e an d r o b u s t  
f eat u r es

S ma l l -t o -Medium 
O f f ic e o r  B r a n c h
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Cisco Unified IP Phone
7 9 6 0 G  /  7 9 6 1 G  /  7 9 6 1 G -G E

Cisco Unified IP Phone
7 9 7 0 G  /  7 9 7 1 G -G E

Cisco Unified IP Phone
7 9 4 0 G  /  7 9 4 1 G  /  7 9 4 1 G -G E

Cisco Unified IP Phone
7 9 8 5 G
Cisco Unified V ideo 
A dv a nt a g e

M ak e E v er y o ne M o r e E f f i c i ent

Cisco Unified IP Phone
7 9 3 1 G

Cisco Unified IP Phone 7 9 0 6 G  /  
7 9 1 1 G

Cisco IP Com m u nica t or
Cisco Unified W ir el ess 
IP Phone 7 9 2 0  / 7 9 2 1 G  

Cisco Unified             Per sona l  Com m u nica t or

Cisco Unified     
Per sona l  Com m u nica t or

Take advantage of continuous 
devel op m ent in endp oints p l us 
custom  and off th e sh el f I P  p h one 
ap p l ications
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Key
B en ef i t s

I ncr ease P r oductiv ity  – A ny time,  A ny w h er e,  on 
A ny  D ev ice: Unified Communication Cl ients

C is co  U n if ied P er s o n al  
C o m m u n icat o r

C is co  U n if ied Mo b il e 
C o m m u n icat o r

C is co  U n if ied P er s o n al  
C o m m u n icat o r  f o r  Mac

C is co  U n if ied C al l  
C o n n ect o r  f o r  

Micr o s o f t  O u t l o o k

• A c c e s s  p o w e r f u l  p r o d u c t i v i t y  e n h a n c i n g  a p p l i c a t i o n s  f r o m  a  s i n g l e ,  
u n i f i e d  i n t e r f a c e  

• A c c e l e r a t e  d e c i s i o n -m a k i n g  a n d  c o l l a b o r a t i o n  u s i n g  I M ,  p r e s e n c e ,  
v i d e o ,  c l i c k  t o  c a l l ,  a n d  w e b  c o n f e r e n c i n g

• S a v e  o n  t r a v e l  a n d  e x c h a n g e  i d e a s  “f a c e -t o -f a c e ” u s i n g  v i d e o
• I n c r e a s e  e f f e c t i v e n e s s  o f  r e m o t e  a n d  m o b i l e  w o r k e r s  
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R eac h  t h e r i gh t  p er s o n t h e f i r s t  t i m e:
P r esence and I nstant M essag ing

Key
B en ef i t s

� Reduce costly communication delays by quickly knowing who is 
av ailable and how best to r each them

� L ev er age p r esence,  av ailability,  contex t,  and modality
� I mp r ov e communication connection success r ates
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Cap ab il ities – R ich ness of  U ser Ex p erience

M ak e R emote M eeting s as 
N atur al  as F ace-to-face I nter actions:
Impromptu conferencing to “In-pers on” s ol ution options

Key
B en ef i t s

• S p e e d  p r o j e c t s  a n d  m a k e  d e c i s i o n s  f a s t e r  w i t h  v i r t u a l  
m e e t i n g s
• I n c r e a s e  s a l e s ,  s u p p o r t ,  m e e t i n g ,  a n d   t r a i n i n g  e f f e c t i v e n e s s  
• R e c o g n i z e  c o n f e r e n c i n g  s a v i n g s  ( l o w e r  t r a n s p o r t  a n d  t r a v e l  
e x p e n s e s )  a n d  s i g n i f i c a n t l y  i m p r o v e  R O I
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V ideo Can I mp r ov e th e I nter action A cr oss G l ob al  
D esig n Center s or  A cr oss F unctions

� C u t  t r a v e l  e x p e n s e s  f o r  f r e q u e n t  p h a s e  g a t e  d e s i g n  r e v i e w s
� L e v e r a g e  v i d e o  t o  s h a r e  d e s i g n s  w i t h  o t h e r  f u n c t i o n s  l i k e  
m a n u f a c t u r i n g  o r  m a r k e t i n g

� E n a b l e  e a s y  t o  u s e  d e s k t o p  v i d e o  f o r  e n g i n e e r  t o  e n g i n e e r  
c o l l a b o r a t i o n  a c r o s s  g l o b a l  c e n t e r s

� C u t  t r a v e l  e x p e n s e s  f o r  f r e q u e n t  p h a s e  g a t e  d e s i g n  r e v i e w s
� L e v e r a g e  v i d e o  t o  s h a r e  d e s i g n s  w i t h  o t h e r  f u n c t i o n s  l i k e  
m a n u f a c t u r i n g  o r  m a r k e t i n g

� E n a b l e  e a s y  t o  u s e  d e s k t o p  v i d e o  f o r  e n g i n e e r  t o  e n g i n e e r  
c o l l a b o r a t i o n  a c r o s s  g l o b a l  c e n t e r s

BusinessBusiness
V a l ueV a l ue

T el ep r es en c e
E x a m p l e



© 2 0 0 8  C i s c o  S y s t e m s ,  I n c .  A l l  r i g h t s  r e s e r v e d . C i s c o  C o n f i d e n t i a l 19

Key
B en ef i t s

� I nv estment p r otection
� P r oductiv ity enhancing f eatur es and p er sonaliz ation op tions
� S imp lif ied message management

R esp ond F aster :   V oicemail ,  Unified 
M essag ing  and I nteg r ated M essag ing  O p tions
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Key
B en ef i t s

A dv ance to th e N ex t P h ase of Customer  Car e:   
Customer  I nter action N etw or k
� C r e a t e  u n i q u e  c u s t o m e r -c e n t r i c  e x p e r i e n c e s  
� M a k e  c u s t o m e r -s e r v i c e  a g e n t s  m o r e  e f f i c i e n t  a n d  p r o d u c t i v e  
� E n h a n c e  c u s t o m e r  s e r v i c e  a n d  r e d u c e  c o n t a c t  c e n t e r  c o s t  w i t h  p o w e r f u l  s e l f -s e r v i c e  s o l u t i o n s
� E n a b l e  a  n e w  g e n e r a t i o n  o f  c u s t o m e r  i n t e r a c t i o n  a p p l i c a t i o n s  a n d  i n c r e a s e d  f l e x i b i l i t y  o f  d e p l o y m e n t  
� E x t e n d  y o u r  w o r k f o r c e  w i t h  e x p e r t  a g e n t s  a n d  r e m o t e  a g e n t s  

Comp anies using  virtual  contact centers increase p rod uctivity  
b y  1 5  p ercent and  save an estimated  one mil l ion d ol l ars p er 1 0 0  
cal l  center ag ents.  I n ad d ition,  annual  ag ent turnover 
d ecreases,  f al l ing  f rom 6 0  p ercent to onl y  5  p ercent.  

Source:  AMR Research
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…with Cisco Unified Communications 

Real-t i m e Res p o n s e t o  C u s t o m er ;  
C u s t o m er ,  A g en t  an d  S p ec i ali s t  T i m e 

S av ed ;  C u s t o m er  S at i s f ac t i o n  
an d  Rev en u e I n c r eas e

C l o s in g :  2
> 5 Min u t es

B u s i nes s  T r ans f o r m at i o n T h r o u gh  C i s c o  
U ni f i ed C o nt ac t  C ent er  S o l u t i o ns

A s  i s …

5–1 0 %  o f  RM  T o t al                             
A v ai lab le C o n s u m ed  

P o o r  C u s t o m er  S at i s f ac t i o n
an d  L o s t  S ale

C lient A s k s  
A b o u t 

I nter natio nal 
Pu r ch as e car d 

C ap ab ilities

Pr o p o s es  
O p ening an 
I nter natio nal 

A cco u nt

R ep  L eav es  
V m ail/ em ail 

to  C h eck  
S p ecialis t 
S ch edu le

A gent A s k s  
Manager  fo r   
S p ecialis t’s  

N am e

R ep  Pr o p o s es  
D is cu s s io n 

w ith  
I nter natio nal  

S p ecialis t

C u s to m er  
O p ened 

A cco u nt at 
A no th er  B ank

R ep  and 
S p ecialis t Play  

Ph o ne T ag 

R ep  C alls  
C u s to m er  to  

S ch edu le 
D is cu s s io n

U p  t o  2  D a y s

C u s to m er  C o m m its  
to  O p en 

I nter natio nal 
A cco u nt and to  

PC ar d

~ $ 1 0  M M  i n  A d d i t i o n a l  
A n n u a l  R e v e n u e

C l o s in g :  0
2  D ay  C y cl e

C lick s  to  I M w ith  
S p ecialis t and G ets  

F ir s t Q u es tio ns  
A ns w er ed

A dditio nal 
Q u es tio ns  co m e u p  

and S p ecialis t I s  
C o nfer enced in

A gent V iew s  L is t o f 
S p ecialis ts  

A v ailab le and 
Pr efer r ed Meth o d 

o f C o ntact

C lient A s k s  
Q u es tio ns  
B ey o nd 
A gent’s  

K no w ledge
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The Real Benefits 
o f U nified  
C o m m u nic atio ns

C u s t o m e r  S u c c e s s e s
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A s is…

U p  t o  2  day s  t o  r es p o n d
5-1 0 %  o f  S al es  A g en t  av ail ab l e t im e co n s u m ed 

P o o r  cu s t o m er  s at is f act io n  an d l o s t  s al e 

C l i e n t  i n t e r e s t e d ,  
a s k s  a b o u t  
i n t e r n a t i o n a l  
p u r c h a s e  c a r d  
c a p a b i l i t i e s

R e p  
l e a r n s  o f  
C o .  n e w  
d e a l  i n  
A s i a

Closing: 0
2  d a y  c y c le

A g e n t  v i s i t s  
c u s t o m e r  o n  

P u r c h a s i n g  C a r d  
T o p i c

R e p  p r o p o s e s  
o p e n i n g  a n  
i n t e r n a t i o n a l  
a c c o u n t

Average Rep knows 
i n d ept h  onl y  1 0 %  of  

t h e prod u c t  
f eat u res/ proc esses

R e p  p r o p o s e s  
d i s c u s s i o n  w i t h  
I n t e r n a t i o n a l  
P r o d u c t s  
S p e c i a l i s t

C l i e n t  h a s  
q u e s t i o n s  t h a t  
g o  b e y o n d  
a g e n t ’s  

k n o w l e d g eB a c k  a t  t h e  
o f f i c e  a g e n t  
a s k s  f o r  s e n i o r  
p e e r  f o r   r i g h t  
s p e c i a l i s t ’s  
n a m e

R e p  l e a v e s  
v m a i l / e m a i l  t o  

c h e c k  
s p e c i a l i s t  
s c h e d u l e

C u s t o m e r  e x p l o r e d  
i n t e r n a t i o n a l  
a c c o u n t  w i t h  
a n o t h e r  b a n k

C om pet i t or prof i t s f rom  Agent ’s i ni t i at i ve

…W it h Unified com m u nica t ions 

A l m o s t  im m ediat e r es p o n s e t o  cu s t o m er  
C u s t o m er ,  A g en t  an d S p ecial is t  t im e s av ed

I n cr eas ed cu s t o m er  s at is f act io n  an d r ev en u e

R e s u l t  l i s t  s h o w s  
s p e c i a l i s t s  a v a i l a b l e  
a n d  p r e f e r r e d  

m e t h o d  o f  c o n t a c t

C l i c k s  t o  I M  w i t h  
s p e c i a l i s t  a n d  g e t s  
f i r s t  q u e s t i o n s  
a n s w e r e d

Closing: 2
> 5  M inu t e s

E x p er t  f in der P r es en ce

OK C h a n g e

S h o u l d  w e  c a l l  y o u  a t
5 5 5 -5 5 5 -6 6 6 6

I M

U p  t o  2  day s

R e p  a n d  
s p e c i a l i s t  p l a y  
p h o n e  t a g  a  f e w  

t i m e s  

R e p  c a l l s  
c u s t o m e r  t o  
s c h e d u l e  
d i s c u s s i o n

A g e n t  o p e n s  
i n t r a n e t   a n d  
s e a r c h e s  f o r   
p r o d u c t  
s p e c i a l i s t s

A d d i t i o n a l  
q u e s t i o n s  c o m e  

u p  a n d  
s p e c i a l i s t  g e t s  
c o n f e r e n c e d i n

C u st om er c om m i t s 
t o open 

i nt ernat i onal  
ac c ou nt  and  t o 

ac q u i re 
pu rc h asi ng c ard

prod u c t

~ $ 1 0  M M  i n  ad d i t i o n al 
an n u al r ev en u e

E x amp l e– S al es ag ent g ets access to ex p er tise 
at time of need,  ex  in th e R etail  B ank ing
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San Diego City Schools: Leveraging converged 
netw ork  to transf orm  op erations

� Improve student achievement by supporting teaching and l earning in the cl assroom
� M oderniz e operations to improve internal  and ex ternal  communications
� C entral iz e student data,  w hich w as scattered across 2 0 2  school s

Business Challenges

� E stimated $ 5 . 5  mil l ion in savings over 5  years f rom IP  tel ephony,  additional  $ 5 . 5  mil l ion savings by using IP  video f or interactive training
� E nhanced abil ity to del iver advanced pl acement and honors courses to students across the district

Business V alue

� Instal l ed a C isco converged IP  netw ork  inf rastructure in al l  school s and in district of f ices
� Impl emented pil ot program to run IP  tel ephony,  X M L  productivity appl ications,  and video appl ications

S o lut io n
“I t ’s  n o t  a b o u t  
s a v i n g   f i v e  c e n t s  o n  
a  p h o n e  c a l l ;  i t ’s  
a b o u t  i m p r o v i n g  
c o m m u n i c a t i o n s  t o  
o u r  e m p l o y e e s  a n d  
o u r  s t a f f .  T h a t ’s  
w h e r e  t h e  r e a l  r e t u r n  
c o m e s  i n ”
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The C isc o  
A d v antag e
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0� 1 5  M i l l i o n P h o nes  I n 6  Y ear s

A ll nu m b er s  th r o u gh  A p r -0 7

� O ver 1 5  M il l ion C isco IP  P hones S ol d
� M ore than 5 0 , 0 0 0  C isco U nif ied C ommunications customers w orl dw ide
� O ver 2 0 0  customers w ith over 5 , 0 0 0  C isco U nif ied IP  P hones
� O ver 1 0 0  customers w ith over 1 0 , 0 0 0  C isco U nif ied IP  P hones
� O ver 2 5  customers w ith over 2 5 , 0 0 0  C isco U nif ied IP  P hones 
� M ore than 7 0 %  of  the F ortune 5 0 0 ® are using C isco U nif ied C ommunications
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Best  U C 
P o r t f o lio

W or l d Cl ass I ndustr y  L eader sh ip  and 
A w ar d W inning  S ol utions

M ost  S ec u re L arge
and  M i d -si z e I P -P B X
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C isc o  P ar tner s
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E ns u r i ng Y o u r  S u c c es s
� Best  Q ualif ied  P ar t ner s in t he I nd ust r y

W ith more than 5 0 , 0 0 0  C isco U nif ied C ommunications customers and 1 5  mil l ion IP  phones depl oyed.  C isco channel  partners have uneq ual ed years of  ex perience in designing and depl oying U C  sol utions
� S p ec ializ ed t o  M eet  Y o ur  U niq ue N eed s

C isco U C  special iz ed partners demonstrate ex pertise across a w ide portf ol io of  C isco sol utions 
T ool s,  training and w orl d-cl ass support f or partners to meet your uniq ue needs
A ppl ication ex pertise to ex tend your U C  sol ution

� F ull R ange o f S er v ic es
Q ual if ied,  trusted advisors in pl anning f or U nif ied C ommunications
U til iz e best practices f rom end-to-end depl oyments at companies l ik e yours
S ingl e point of  contact enabl es customers to f ocus on core business and reduce IT  staf f  investments 

P r o v e n  E x c e l l e n c e  I n  D e s i g n ,  I n t e g r a t i o n  A n d  S u p p o r t
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I n S ummar y :  H ow  Can a Cisco Unified 
Communications S ol ution H el p  Y our  B usiness?  
� Enhance the way every department 
wi thi n yo u r o rg ani z ati o n do es  
b u s i nes s

� Enab l e ef f ecti ve i nteracti o ns  wi th 
vi rtu al  teams  al l  o ver the wo rl d

� W o rk  o n-the-g o  i n real -ti me. . . as  i f  
yo u  were everywhere at o nce.  

� M ak e everyo ne mo re ef f i ci ent and 
hi g hl y pro du cti ve

� R edu ce co s ts ;  i mpro ve T C O
� C o nti nu o u s l y i nno vate and q u i ck l y 
adapt to  chang es  i ncreas i ng  
b u s i nes s  ag i l i ty
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W h y  C i s c o ?

“L iv ing R o o m , ” Par k  G üell,  B ar celo na
I m age co u r tes y  o f th e h u m an netw o r k .

� Technology
– D N A  an d  m ar k et  lead er s h i p :  r o u t i n g ,  s w i t c h i n g ,  m o b i li t y ,  n et w o r k  ac c es s  c o n t r o l,  t h e c o n n ec t ed  h o m e,  s t o r ag e ar ea n et w o r k s ,  v i d eo  s y s t em s ,  an d  u n i f i ed  c o m m u n i c at i o n s

� M a r k et  a cces s
– O v er  1 , 50 0  U C  p ar t n er s  w o r ld w i d e
– D i r ec t  c h an n els
– I n d i r ec t  c h an n els
– E m b ed d ed  ad v o c at es

• O v er  6 0 0 , 0 0 0  C i s c o  c er t i f i ed  p r o f es s i o n als
� F i na nci a l s t r engt h

� Technology
– D N A  an d  m ar k et  lead er s h i p :  r o u t i n g ,  s w i t c h i n g ,  m o b i li t y ,  n et w o r k  ac c es s  c o n t r o l,  t h e c o n n ec t ed  h o m e,  s t o r ag e ar ea n et w o r k s ,  v i d eo  s y s t em s ,  an d  u n i f i ed  c o m m u n i c at i o n s

� M a r k et  a cces s
– O v er  1 , 50 0  U C  p ar t n er s  w o r ld w i d e
– D i r ec t  c h an n els
– I n d i r ec t  c h an n els
– E m b ed d ed  ad v o c at es

• O v er  6 0 0 , 0 0 0  C i s c o  c er t i f i ed  p r o f es s i o n als
� F i na nci a l s t r engt h
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Plus d’i n f o r m a t i o n s sur  :      h t t p : / / w w w . c i sc o . c o m / g o / uc

Merci !


