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Which of the following will be critical objectives for
your organization 2006-2007?

Retain existing customers

Acquire more customers

Increase satisfaction levels with existing
customers

Sell more products and services to existing
customers

Create new product or service offerings

Cut costs

1l

B Very Important = Critical

Source: Forrester Research, 7rends 2006: Retail Financial Services
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Source: PWC, 82458, 2007
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Find Your Focus.
Hit Your Target.

Cisco Business Solutions Workshop 5
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Unified Call Manager, Cisco 3845 Voice Gateway
ACS Server, Cisco wireless , wired IP Phones
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Legacy Mobile Payment System
National Payment Switch provider.
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CallManager, CallManager Express
79XX IP Phones, Tele Presence
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Firewall Service Module

Application Control Engine

Network Analys Module
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Client=.
Contact

Integrated Telephony Conferencing
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