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Enterprise Communications in Transition
The transition to Unified Communications

Cisco and the Customer Journey

The Time is now ﬁ“\ 6 t‘j
/ PL - . L \\‘
R 4




Enterprise
Communications

IN Transition




One Time
Zone,
Real-time

Security and
Surveillance

Mobility and
Uniformity of
Experience

New and
Changing
Regulations

Working
Moments

Business
Continuance
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Asia Pacific Asia Pacific
the worlds the worlds
supply chain back office

Asia Pacific
consumer

Investment funds and companies in Asia Pacific
diversifying globally




The way the Enterprise
Wworks IS In transition

Emergence of the “Flat World”

Scale> Speed

Regional-> Global

Vertically Integrated
- Value-Chains
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Tremendous opportunity for Enterprises to move with
unprecedented speed & alter the economics of their market




The Convergence of all Enterprise Communication




Enterprises must transform

ncrease the
Value of
Interactions

Reduce Accelerate
Cycle Time Decision Time




The Transition to
Unified

Communications
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Applications

User
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Virtualized Network
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Companies are looking at Unified

Which advanced VolIP features does your o
company plan to pursue in the next 12
months ? o

Unified of companies using VoIP say they want
communications Unified Communications

— web, audio, video CONferencing

voicemail and email

IP telephony capabilities

rich presence

Presence
information

Integrated into

business and e'm a.l I
productivity:
software .
INStant messaging
unified Messaging

Source: InformationWeek Research VolP study $ 3 - O b n + M ar k et

http://www.informationweek.com/news/showArticle.jhtml?articlelD=189800103&pgno=1&query Text=

Other 6%




Cisco and the
Customer

Journey
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Accelerate Transform Include

Extend UC to
customers,
partners

Competitive
advantage
with U
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Extending UC
across the
busin

Cisco and Partner Value Opportunity

Evolving toward Boundary-Free UC




Netwo r! User

Centric Experience




Messaging &
Conferencing

Unity Messaging
Unity Connection
Messaging
MeetingPlace
Conferencing

Meeting Place
Express
Conferencing

Media Routing &

Call Control

Communications
Manager
IP Phones

Desk

Mobile

Video

Mobility

Mobility
Advantage

Mobile
Communicator

Mobility Manager

Converged Network & Integrated Security

Clients &
Presence

Personal
Communicator

IP Communicator
Video Advantage
Presence




* The simplest, easiest, most cost-effective
way to get Cisco UC for your workspaces

* |Includes
=UC client software
=UC server software
=UC access rights
=All in a single user license!
»3rd Party Devices

=From 100 users onwards

= Also provides for 3 years of upgrades and
service
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The Time IS

Now




0 start the Journe

Be productive with any device—wired,
wireless, or mobile phones—using single
number reach and rules based call routing

Seamlessly pass calls between devices,
Inside and outside of the office, save time
with a single voicemail inbox

Extend the capabilities of the Cisco Unified
Communication system to business users
anytime, anywhere, any mode

Leverage Rich Media Collaboration and
make Remote Meetings as Natural as Face-
to-face Interactions



The Time IS

Now







