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We’re Off to See the Wizard of Big Data 
A teenage entrepreneur grows up mining the data warehouse in his head to build products that solve 

high-tech problems  
 
 

Michelle Dennedy: What's the sexiest job of the 21st century? Data scientist, of course. At least according to the 
Harvard Business Review. That prediction was made way back in 2012, ye olde decade, and I'll 
wager it's still true today.  

Cybersecurity, data protection, privacy. You like to stay ahead of the curve and listen to experts 
who are leading the way and deriving greater value from data with a more organized approach 
to data privacy. You're like us, just a few deviations past the norm. You are a Privacy Sigma 
Rider. 

Michelle Dennedy: Hi, everyone, Michelle Dennedy here, Chief Privacy Officer for Cisco. I have a very exciting and 
special guest today. He has been called the Wizard of Big Data; he has been called the prince of 
Las Vegas Halloween parties; he has been called the king of the triathlon. He is, of course, 
Jeffrey James Jonas. 

Jeff Jonas: Born in June. 

Michelle Dennedy: Currently, and we'll get into your background because I think for every Sigma Rider out there, a 
screenwriter couldn't come up with your background and accurately show how you got into this. 
Let's get into this, but kind of the caption that we have is currently you're leading Senzing, a tech 
company specializing in entity resolution or "ER," a spin-out from IBM, and we'll get to all of 
that. I love this so much I can't stand myself. You actually were studied by, almost examined by 
National Geographic and described as someone who, "solves problems the high-tech way by 
mining his data warehouse in his own head," hence the Wizard of Big Data. That definitely 
makes you a Sigma Rider. So, with that small introduction, how the heck did you get into data?  

Jeff Jonas: So, in high school, they had a computer programming class, so I took that. Then the next year, I 
took the next, there were two classes in that high school, I took that. In between the two years, I 
did a summer project writing a word processor for the PET Commodore 'cause you couldn't 
really find word processors, so I wrote one.  

Michelle Dennedy: Nice. As one does. 

Jeff Jonas: As one does. And the teacher goes, "Do you mind if I sell them?" I say, "Sure," and before I know 
it, he sold two of them, one to the Los Angeles School District. Now, I'm sitting there going, 
"Wait. I love this. This is all I want to do. And people send you money. This is really crazy." 

Michelle Dennedy: To a 14-year-old kid it just doesn't get any better than this. Maybe with a Farrah Fawcett poster 
on the side. Amazing. So here you are, you're in business, you're 14 years old-- 

Jeff Jonas: Well, then there were no more computer classes in high school. The last class I did when I was a 
junior and I went, "Well, I have no point in being here." So I quit high school, I did the GED, I 
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went to junior college and started taking computer classes and I was mediocre. In the first 
semester, a consultant came in and said, "I'm selling computers and I need somebody to write 
software so people will buy these things." The class whiz applied, the teacher applied, and I 
applied. I was so hungry. Somehow, I got that job. I was like, I don't know, 16, 17 ... 17. I started 
building that first company and a year later that guy worked for me.  

Michelle Dennedy: Amazing. 

Jeff Jonas: Twenty people working for me when I was 20 years old and then I went bankrupt and lived in 
my car. 

Michelle Dennedy: Also as one does when you're an entrepreneur chasing the dream. 

Jeff Jonas: That's right. I'm sitting there in my office, all the furniture was repossessed, some of the 
employees I didn't make payroll. I was pretty down and out, but even though I'd failed on every 
piece of software we'd worked on, I thought to myself, "I write software. This is what I do." 

Michelle Dennedy: This is still who you are.  

Jeff Jonas: "That's all I'm going to do, is write software." I got back up on my horse and started doing a 
better job. 

Michelle Dennedy: You did a pretty darned good job. Let's rush ahead a little bit. When I first met you, I think you 
had already sold your business to IBM. I'm not sure. I think it had just kind of happened and I 
kind of looked at you and I thought, "Jeff Jonas. IBM. Huh." All this background is so germane to 
not only what you're doing today, but really I think to this whole story about the evolution of 
how a few actors in this field have really shaped a global economy in the information economy. I 
find that amazing. If we kind of pause and look around and say, "We are sitting in the soup of 
history right now." Let's talk a little bit about your company that you sold to IBM 'cause I think 
the thoughts are primordial GDPR, fair principles, and it's a beautiful meshing of really privacy 
engineering.  

Jeff Jonas: So I moved the company to Vegas in the early 90s. We started building systems for the casinos, 
and one of those systems became known as NORA, or Non-Obvious Relationship Awareness, 
and they were using it to comply with regulation. They had an obligation to know who they 
were doing business with. By the way, they had to also implement what would be known as a 
right to forget. It's interesting. If you go to a casino and have a gambling problem and say, "Don't 
market to me," and then they forget and market to you, like come in for a free buffet, and they 
lose money, the casinos get sued and have to give them their money back. 

Michelle Dennedy: Wow. Interesting. 

Jeff Jonas: So we implemented that system and of the 100 things I invented, that was the only one that 
really had repeatability. It's helping organizations match identities between all of their systems, 
their own internal data plus maybe compliance lists. We took some venture capital money In-Q-
Tel the venture capital arm for the CIA. Governments got interested in our software, they 
wanted to find the criminals in the government.  
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Michelle Dennedy: Yeah, exactly. It's funny because we talk a lot about ethics and we talk about fair practices and 
the law, and when you think about it, who is engaged in actually innovating into fair practices, 
morality, ethics, and legal compliance? The first thought is rarely Vegas. You know? And yet, 
they have all these very serious obligations. They've got tax compliance rules, they've got this 
gambling addiction requirement, they've got to separate their data for their own business 
process, and here you see Caesars actually claiming in their reorganization, their whale data of 
their high potential customers is one of their largest assets even though the accountants still 
can't put it legally on their balance sheet as a discreet asset. I find all of that mind-blowingly 
fascinating.  

Jeff Jonas: It was fascinating. I spent a decade in Vegas. We built about 30 different systems for them, so I 
really have a deep understanding of how information flows within and between casinos.  

Michelle Dennedy: And high volume customers ... People from all over the world. You're dealing with European 
data, you're dealing with Japanese data, you're dealing with name a regulated country data.  

Jeff Jonas: Yeah, and a few clever people trying to sneak in and steal it. 

Michelle Dennedy: Yep. The data and the gambling secrets, whatever they are. I remember my cousin got thrown 
out for counting cards back when you could do that.  

Jeff Jonas: Oh, man. I may have had a small hand in that, sorry. My bad.  

Michelle Dennedy: Yeah, it's all right. She became a surgeon, she's doing all right.  

Jeff Jonas: I saved her life.  

Michelle Dennedy: You probably did. She was pretty darn good. I like this quote that I read somewhere of your 
work focuses on you're seeing what the data tells you that you didn't even think to ask. What is 
that all about? How do you come up with a question that I haven't even thought about asking 
yet? It's a little scary. He's reading my mind right now.  

Jeff Jonas: I think about it like this. It might be simpler than the way you're thinking about it. 

Michelle Dennedy: I doubt it.  

Jeff Jonas: I think about it like this. You want the data to find the data, and you want the things that are 
important to find you. 

Michelle Dennedy: Right, right, but the data thinking about the data, so ... Who sets that? 

Jeff Jonas: You have to establish what is interesting, what's going to be worth human attention. In fact, one 
way to describe the systems that I work on are systems that help direct human attention. 

Michelle Dennedy: I love that because when I think about the firestorm over AI, not the real AI and not the real 
machine learning, I think the more interesting tasks that I actually want machine learning to do 
is the stuff that I don't need to think about, so that I have time, capacity, and the right kind of 
information to think about the things that do need to fit into an ethical framework or do need to 
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fit into an interesting or gray area of service to either legal compliance or to a customer or 
employee. How do you get to that requirement with the customers that you serve? Let's do 
pivot to the new kind of category of customer that you're pivoting to with Senzing. 

Jeff Jonas: The thing with this data finds data, the way that I would like you to think about this is every time 
a new piece of data arrives in an organization, it just learned something.  

Michelle Dennedy: The data that came in learned something or the organization does? 

Jeff Jonas: Every time a new piece of data arrives into the hands of an organization, it just learned 
something. 

Michelle Dennedy: Okay, yeah. 

Jeff Jonas: And what literally every organization's doing, unless they're playing this game, data finds data, 
relevance finds you, is those puzzle pieces, let's call them puzzle pieces, they just land where 
they land, but no one notices that the red puzzle piece relates to the blue puzzle piece. You miss 
the obvious. 

Michelle Dennedy: The red puzzle piece is in someone else's organization even. The chances of them finding each 
other through humans is probably pretty low.  

Jeff Jonas: Right. So you get all this evidence where something bad happens, then everyone looks in their 
pile, then you have to go meet in the board room and you have to apologize, and the board 
goes, "Are you telling us? We already knew. That entire time, we knew." Puzzle piece was over 
here. I call it enterprise amnesia because the puzzle pieces are separated. If you think about it as 
the data is the question, what's really happening is when a new piece of data arrives, think of it 
like a new puzzle piece arriving, it figures out how it relates to other pieces, and if it connects to 
another piece in a way that would be interesting and important, it tells somebody.  

Jeff Jonas: Now you might say, "But what makes it interesting and important?" Well, if you're in maritime 
trying to protect the Malacca Straits in Singapore, it's one kind of thing. If you're trying to 
protect the border, it's another kind of thing. If you're trying to just do a really good job 
marketing, maybe trying to not send me a haircare product advertisement 'cause I'm smoking--  

Michelle Dennedy: Not a hairy guy if you can see him.  

Jeff Jonas: Us triathletes happen to be very not hairy. Unhairy.  

Michelle Dennedy: He's very streamlined. 

Jeff Jonas: In fact, if you can see my eyebrows, that's ... ok. Carry on. 

Michelle Dennedy: I think we may have a new title for the podcast.  

Jeff Jonas: What? 

Michelle Dennedy: “If You Could See My Eyebrows.”  
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Jeff Jonas: If you could see my eyebrows now.  

Michelle Dennedy: This is something that I'm always fascinated by because context is king. Always. So, when I'm 
looking at the straits in Singapore, I may be looking at an aesthetic. I may be going, "Gosh. How 
am I gonna make it through the Grand Prix traffic to get to my hotel?" I may be thinking, "Oh my 
gosh. How soon can I get out of this dinner with my client?" I may be thinking a million different 
things and the data serves me in different ways, and that's just one person operating with that 
set of data. The thought about these puzzle pieces kind of dropping in and coming in 
contextually and changing really what we knew is really an important thought because I don't 
think they're currently, as I'll put it this way, a trigger for folks to come and bring their puzzle 
pieces together that is organizationally expedient today. I think that's a really interesting place 
where we can bring more of these puzzle pieces together, right? 

Jeff Jonas: That's all I do.  

Michelle Dennedy: That's what he does. So how do I do it? 

Jeff Jonas: If you summarized my work it's ... I became, I was self-proclaimed, but no one argued with my 
title, at IBM, I was the Chief Scientist of Context Computing because I just realized the 
significance of that to making better business decisions. But let me reduce this to it's as simple 
as ... I wanted to explain this word context really crisply. If I reached into my pocket right now 
and pulled out a single puzzle piece and I handed it to you and all it had was flames on it and I 
just said, "Hey, man. Good news or bad news?" You'd be like, "Hell, I don't know." 

Michelle Dennedy: "Am I warm or is this my warehouse?" 

Jeff Jonas: Right. Right. "Is it down the hallway near some art or is it in the fireplace near a glass of wine?"  

Michelle Dennedy: Right. 

Jeff Jonas: Right? So context means better understanding something by taking into account the things 
around it. If you find other puzzle pieces around it, you would have more context and you can 
make a better decision about whether that's an opportunity or risk. To me, every time an 
organization gets a new piece of data, it's just a new puzzle piece. What you want to be able to 
do is see how it fits in and relates to the other things that one knows. 

Michelle Dennedy: So it could be an asset, it could be generating risk, and until you put your puzzle pieces together 
in a certain way and monitor them as they're coming in, bingo-bango. 

Jeff Jonas: Bingo-bango. Because what's happening today is people go, "Wow. We have red puzzle pieces. 
Let's build systems to study the red puzzle pieces," and then there's a whole ‘nother group that 
is studying the blue ones and then-- 

Michelle Dennedy: Right. And there's a director of red puzzle pieces. 

Jeff Jonas: Indeed. Then someday somebody shows up with a magenta-colored puzzle piece and you're 
like, "Let us build a system to specialize in magenta puzzle pieces." 
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Michelle Dennedy: This is a spin-out. We can't handle magenta. Yeah. How do you turn that into a functional 
system and product and something consumable by the director of red puzzle pieces? 

Jeff Jonas: The first principal thing that you have to solve when you are assembling context is you have to 
understand who is who in your data. If you think you have three facts about three people, but 
it's really three facts about the same person, how could you possibly make a good decision? Part 
one is taking entities and figuring out if they're the same. They could be people or companies, or 
they could be cars, boats, planes, or asteroids. The next thing you do is you graph them to see 
how they're related to each other. Maybe they're roommates or husband and wife or maybe it's 
a cosigner. Maybe it's a witness versus somebody that was ... actually involved in the accident 
versus the witness. Those are relationships that you build. Think about that like a skeleton and 
then on that, you drape events and transactions, sentiment, hopes, fears, dreams. You do that, 
you end up with these really rich pictures. 

Michelle Dennedy: And then you figure out how to animate them really. 

Jeff Jonas: The next thing that you do is you figure out conditions in which it's worth telling somebody. So, 
a new piece of data arrives, call it a new puzzle piece, you say, "How does this relate to what I 
know," and then you say, "Now that I know this," 'cause you can see the context, you say, "Does 
it matter? And if so, to who?" Then it gets kind of mission specific. The work I've done with the 
Singaporeans to help them protect the Malacca Straits with half the world's oil supply and a 
third of the world's commodities, you're talking to people, their job is to find risk in the vessels. 
That is a very different mindset than, "We're trying to figure out who lives in the same 
household and don't send Jeff Jonas that haircare ad."  

Michelle Dennedy: The urgency of the mission is different, but also the scale of the mission is different. It's an 
interesting trend in data protection and privacy today is when we first really started talking 
about, particularly in policy and legislation, we were talking about the nuisance stuff, the 
haircare stuff when you really don't care. Then we got into a little bit of the ethics stuff, the 
pregnancy kit to the dad of the kid who didn't say anything to dad about being pregnant. Now 
we're getting into the right to be forgotten and what do we do about nation states that don't 
want to have other people's nation states data in their things. It's all on this continue of exactly 
what you say. How do you protect the straits for commerce, for national security and global 
security management, human trafficking, all the other things that can be gotten up to there? At 
the same time, how do we put that into context with the day to day humans that are interacting 
with the Malacca Straits?  

Jeff Jonas: Is that a question? 

Michelle Dennedy: I don't know. I don't know if that's a question or a nightmare.  

Jeff Jonas: I'll say this, is that-- 

Michelle Dennedy: I guess it really wasn't. What do we do now, Jeff? Fix it.  

Jeff Jonas: I'll tell you. Let me tell you something. I've had a thought, I've had a thought.  

Michelle Dennedy: Oh, God. Hang on everyone.  
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Jeff Jonas: I really didn't have a clue, I was a late bloomer to privacy. I was building systems that were 
computing some pretty important things about people and really didn't even know the notion of 
privacy.  

Michelle Dennedy: Right. And a ton of valuable information too. This is how you make money on this data.  

Jeff Jonas: Yeah. Exactly. What happened, and the late bloomer part, is my software starts getting used for 
counter-terrorism and then I start thinking about the privacy. Suddenly, privacy is showing up on 
my radar and I start thinking about, "You can't really just share all this data." You don't want to 
have to make a cruise line send all their data to the government. That's not really fair. The 
government-- 

Michelle Dennedy: Nor could they handle it if they had it. What are they gonna do? 

Jeff Jonas: Just another pile. 

Michelle Dennedy: There's that. Yeah, exactly. It's another puzzle piece.  

Jeff Jonas: It's the Pantone 271-colored puzzle pieces.  

Michelle Dennedy: Exactly.  

Jeff Jonas: "Oh, we keep those in a shoebox."  

Michelle Dennedy: Those are the secret ones.  

Jeff Jonas: I got on this journey about privacy and then I started thinking about how to start baking privacy 
in, and that led me on this journey about Privacy by Design. About 2002, 2003 onward, I became 
really passionate about Privacy by Design and in every iteration of technology I've been building 
since then, I've been baking privacy in. To fast forward, IBM buys my company and we had some 
Privacy by Design in it and then I was able to start over from scratch on a skunkworks project, 
codename G2. We started this in 2009. I started with Privacy by Design first on a completely 
blank slate, and built something that I think has more privacy analytics in it than maybe any 
other software I've ever seen. That I know of.  

Michelle Dennedy: 'Cause you're starting from scratch, designing it for that.  

Jeff Jonas: I started from scratch. Yeah. We spent all these years building it and testing it and it's got ... It's 
exciting. One of my favorite projects I'm most proud of is it's running at a nonprofit that's 
owned, or operated I should say, by the states and it's used for voter registration modernization.  

Michelle Dennedy: Couldn't be more important right now, for sure.  

Jeff Jonas: Yeah. 22 states, red states and blue states, send their anonymized identifier data to a central 
database and it helps the states provide insights back to each state. It helps clean up the roles. 
It's a very exciting project. It's got Privacy by Design all the way through it. It's got a quarter of a 
billion records, a hundred million people, and if somebody steals the database, it doesn't have 
identifiers about you in it. 
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Michelle Dennedy: That's the secret of it all. It's like the inputs and the outputs match the requirements. It's 
systems engineering at its finest hour, really. I remember, you and I both were at Ann 
Cavoukian's first Privacy by Design showcase back in the day. 

Jeff Jonas: That's where I launched the product. We worked on G2 for two and a half years, while at IBM, 
we announced it on International Privacy Day, January 28, 20-- 

Michelle Dennedy: 12, 13? Was it that early? 

Jeff Jonas: Six years ago. 

Michelle Dennedy: Okay. Whatever 2018 minus six is.  

Jeff Jonas: 2012.  

Michelle Dennedy: We can do this.  

Jeff Jonas: We can do this.  

Michelle Dennedy: We did say that you were the data wizard, right?  

Jeff Jonas: Single-digit math, ruh-roh.  

Michelle Dennedy: There's that. I remember the simplicity of that launch for a very complex problem to solve. I 
think like every really good design, it's the simplicity of getting the concept down so that it's 
understandable, getting it clean and into something that is usable and approachable by 
someone who is not in the skunkworks with tons and tons of resources, living, breathing the 
stuff every day. That's the beautiful thing about that project. That was a project.  

Jeff Jonas: It grew up and IBM shipped a lot of them, and then I made a one of a kind deal with IBM and 
had a spin-out. It's a very unique partnership and I got the G2 rights to use the G2 code and my 
core team and the rights to practice a pile of patents. We spent the next year being very stealthy 
again, just making it really easy. Our goal is to democratize energy resolution. It's hard. 
Organizations have a lot of trouble getting this data together in privacy preserving ways, and 
we're gonna make it just easy and affordable for everybody. 

Michelle Dennedy: That's amazing. It's amazing. This is just coming out of the corporate womb. Are we allowed to 
say that? Is that too icky? Out of the egg? I don't know.  

Jeff Jonas: Try another one. 

Michelle Dennedy: I don't know. Something new and big-bangy.  

Jeff Jonas: It was conceived in 2009 and it was born on Ann Cavoukian's stage and, six years later, it's really 
doing amazing things. We're gonna now liberate it and make it accessible. It's exciting times. My 
team's really pumped.  
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Michelle Dennedy: Very cool. I have to say, you know, this is a corporate sponsored podcast. I work for Cisco. Cisco 
does not have an investment in this company. I'm not a customer yet. We were talking on the 
phone and looking at the prototype and going through a demo, I was like, "You know what? 
Man ..." I wanted you to come and talk about this. Is NORA the project still? Is that still the 
product name or have you decided what it's gonna be? 

Jeff Jonas: NORA grew up ... It was acquired by IBM, it grew up inside ... in an IBM, it's called Identity 
Insight. That's a great product. It's my oldest daughter. Gotta love that. It's got a lot of great 
customers and more coming. I still help IBM work on some of those sales. The new stuff that 
we've got, we took the codename G2, we just call it G2. The first product we're actually taking to 
the market is G2 for GDPR. We're gonna do things that are for marketing and for law 
enforcement and public safety and humanitarian… But we think it's fitting, since we announced 
G2 on a privacy day with Ann, that we have our first product launch for GDPR on International 
Privacy Day.  

Michelle Dennedy: On International Privacy Day. I'm gonna take you to a slightly darker place for a moment.  

Jeff Jonas: Ex-wife number what? One, two, or three? Oh, oh, sorry. My bad. 

Michelle Dennedy: That's a much darker podcast. My crazy ex. I've got one too. No, a different darker place. Joe 
Alhadeff.  

Jeff Jonas: Oh. Man, do I miss him. Man.  

Michelle Dennedy: I know. I'm sorry. 

Jeff Jonas: That's so depressing.  

Michelle Dennedy: I know that you were friends with Joe. You're sort of coming into the privacy world when there 
were just a handful of us, really, and one of them was Joe. For anyone who's not heard of Joe 
and you're on a Privacy Sigma Riders podcast, bravo because that means you're brand new. He 
was, for a very long time, the chief privacy officer for Oracle. Very dear friend of mine, and 
really, I think, so important, he was the leader of the OECD and the million other policy 
committees. I think he inspired a lot of us and so I was hoping to solicit a Joe story from you of 
like ... Who are some of these folks? In addition to Ann Cavoukian who's already been on the 
show, Joe who unfortunately will not be on the show, a Joe story and then other things that 
have inspired your privacy journey.  

Jeff Jonas: Joe, when he would come through LA, where I live now, he would find time, we'd meet for 
breakfast or coffee and I would tell him what I was doing with my Senzing company, the 
business design. He would give me just an incredible counsel that I used to help shape my 
Senzing company. When you say Joe, I get one picture that pops in my head. I am known to 
throw some fun parties.  

Michelle Dennedy: No.  

Jeff Jonas: No. Yeah. No. I've just got some great pictures of Joe in some Halloween costumes that are just 
amazing.  



Transcription 

 

 

© 2018 Cisco and/or its affiliates. All rights reserved. This document is Cisco Public Information. 10 

Michelle Dennedy: Those probably won't be in the link to the show, but if you ever run across the Wizard of Data, 
you can ask him. His advice, but it's ... This field is new enough where there's Jeff and there's 
Ann and there's Joe and Annie and everybody knows who those people are by their first names. 
I find that incredible. It's like Ada and Babbage of our new era. I think that sounds like a very 
arrogant thing that I've just said, but I think it's really, really cool. I've been very blessed to be 
around people like yourself that are just mind-blowingly smart and add to that, a twist of 
humanity. This is not just zeroes and ones. I have been obsessed. I always say, my dad was, and 
he's still with us ... Dad, you're probably one of our listeners. You are still alive. Thank you for 
that. 

Jeff Jonas: And if he's a good dad he listens three times on three different devices. 

Michelle Dennedy: No, he doesn't. He thinks I sound like a raving idiot.  

Jeff Jonas: Oh, father.  

Michelle Dennedy: I always say that I was raised on the raised floor 'cause dad was an architect and a security 
architect at Standard Oil and all sorts of places, and a co-author on my book of course. When I 
was a kid, some of my earliest memories are sitting around and talking to guys who were really 
passionate about COBIT and Fortran. The one time I knocked over a pile of punch cards at my 
dad's work at Standard Oil, corporal punishment was a thing in the 70s, not so good, but I feel 
like that's where kind of we are. I want to dig one more step deeper. It doesn't have to be 
darker, but what gives you hope? As you're out there, you've been doing this for a long time. 
You're still excited. You're just like bristling with energy and excitement and it can't all be the ... 
How many Ironmans did you do last year?  

Jeff Jonas: Six. 

Michelle Dennedy: Six. He's insane. What gives you hope Jeff Jonas? 

Jeff Jonas: Well, I'll give you two things. One thing is the world's not becoming a more dangerous place. 
Actually, the world's becoming a safer place. People tend to forget this because of the way the 
media sensationalizes bad news.  

Michelle Dennedy: I'm glad to hear that because it does seem like ... 

Jeff Jonas: It's not true. Average life-- 

Michelle Dennedy: ... it's like cyber Armageddon out there. 

Jeff Jonas: Average life span late 1800s, early 1900s was 37. Now average lifespan, last I checked, I think is 
like 67, 68, somewhere around there. That's globally. You're gonna live older and healthier 
today than any time in the history of mankind. I just think people forget that.  

Michelle Dennedy: I think that's a good thought too.  

Jeff Jonas: On the technology front, there's two things that are happening. I've concluded that the 
surveillance society is inevitable and it's irreversible, but the more interesting thing is it's 
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irresistible. And you're doing it. People are signing up for stuff because it's free, they're not 
reading the terms of use that says, "All the data's ours. We can keep it forever." I don't see that 
journey changing, but what I think is changing is as more people are becoming insistent about 
privacy like the new EU data protection law at GDPR, it's going to require organizations and 
technologies to bake more privacy in. In a way, on my journey, I built a technology, NORA's 
sister was called ANNA.  

Michelle Dennedy: Aw. 

Jeff Jonas: Yeah. It had all these privacy, it was-- 

Michelle Dennedy: You're a good dad. 

Jeff Jonas: Yeah, thank you. It was designed to be only anonymized data. We sold it for more than the 
normal one. It wasn't just built in free. One of the lessons that I learned is that you really want 
to bake privacy enhancing technology into the things you do. I've been doing that with this G2 
stuff for years. Now with GDPR, and I think other laws coming in other countries, we're gonna 
see more of that and it's gonna create systems that are more just. I'm a huge optimist.  

Michelle Dennedy: Good. I always say you can't do privacy and be a pessimist. I gotta believe. I gotta keep going. 
I'm glad you're in it with me. I'm glad you're in it for the planet. So, how do people find you? 
How do they follow you? How do they find out about your new project and your new company? 

Jeff Jonas: It's senzing.com. It's Senzing on Twitter, @senzing and @JeffJonas. And very soon we're gonna 
be lighting those up. 

Michelle Dennedy: Excellent. Excellent. Well thank you so much. This was kind of like a last minute, "Hey, Jeff, do 
you wanna?" And I so appreciate just diving in and taking a bit of a risk with us. 

Jeff Jonas: I said yes and flew straight up.  

Michelle Dennedy: You did. 

Jeff Jonas: Here to serve. 

Michelle Dennedy: Yay. 

Jeff Jonas: Yay. Thanks.  

Michelle Dennedy: Thank you sir. It's a wrap.  

Michelle Dennedy: You've been listening to Privacy Sigma Riders brought to you by the Cisco Security and Trust 
Organization. Special thanks to Kory Westerhold for our original theme music. Our producers 
are Susan Borton and David Ball. You can find all our episodes on trust.cisco.com or subscribe 
wherever you listen to podcasts. Then please take a moment to review and rate us on iTunes. To 
stay ahead of the curve between episodes, consider following us on Facebook, LinkedIn, and 
Twitter. You can find me, Michelle Dennedy on Twitter, @mdennedy. Until next time. 

 


