
Return on Privacy Investment

Value of Privacy Maturity

Business Impact

Value of Privacy Certif ications

Average Organization Privacy Benef its Compared to Investments
(% of Organizations)

Benef its at least 2 times investments

Benef its 1 to 2 times investments

Benef its roughly the same as investments

Benef its less than investments

Decreased losses 
from data breaches

Greater agility 
and innovation

Enhanced operational 
ef f iciency

Greater customer 
loyalty and trust

Reduced
sales delays

Increased company 
attractiveness to investors

71% 71%

72% 74%

67%

73%

Privacy Maturity

LOW MEDIUM HIGH

Probability of No Breach Breach Records Impacted
Average Return 

per $100 Investment

Privacy Maturity

LOW MEDIUM HIGH

Privacy Maturity

LOW MEDIUM HIGH

65%

Canada

75%

USA

UK

71% Germany

74%

76%

Japan

94%

China
95%

India

95%

Brazil

81%

Australia

82%

Spain

89%

Italy

83%

France

88%

Mexico

Certif ications are a buying factor

4%
 

Believe certif ications are a buying factor
Not a
buying 
factor

Don’t
know

14%82%
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Cisco Data Privacy
Benchmark Study 2020

For more information on Cisco's approach to data privacy, visit trust.cisco.com.

2020

Download the full study here

8%

12%

33%

47%

$1.2M

$2.7M
Privacy 
Benef its

Privacy 
Spend

13% 13%

28% $310
$270

$230

$148K

$108K
$106K

https://www.cisco.com/c/dam/en/us/products/collateral/security/2020-data-privacy-cybersecurity-series-jan-2020.pdf
https://www.cisco.com/c/en/us/about/trust-center.html

