Data Transparency’s
Essential Role in Building
Customer Trust
Cisco 2022 Consumer Privacy Survey

Top consumer need from
organizations handling their data
Most important activity organizations can do to build trust with customers,
regarding their data.
Provide clear information on how my
data is being used

39%
21%

Refrain from selling my information
Comply with all relevant privacy laws

20%

Allow me to configure my privacy
settings the way I want

10%

Avoid having data breaches that
might expose my data

9%
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Consumers want transparency and control
Reasons why not

Do consumers feel they
can adequately protect
their data today?

79%

51%

46%

43%

57%

Say No

Say Yes

Can’t figure
out what
companies are
doing with data

Have to accept
how they use my
data if I want the
service

Believe
personal data
is already
available

Strong support for privacy laws
UK
56%
6%

Germany
31%
5%

48%
59%

8%

France

71%

5%

2%

Italy

86%

Spain

80%

2%

61%

2%

China

2%

India

Japan

61%
3%

58%

Overall

Brazil

3%
58%
0%

Australia

Positive impact
Negative impact

Support and concerns
with using personal data
in artificial intelligence

Support for AI use

Concerns about current AI use

43%

Believe AI can be useful
in improving our lives

54%

Willing to share
anonymized personal data
to improve AI products

60%

Concerned about the
business use of AI today

65%

Use of AI by
organizations has already
eroded trust in them

Consumers split about data
localization requirements
when it adds cost
Support for data
localization

78%

Supportive

Support for data
localization, if it adds cost

10%

Not supportive

41%

Supportive

41%

Not supportive

Consumer privacy behaviors

53%

46%

45%

Manage cookie
preferences

Turn off home listening
devices regularly to
protect privacy

Use privacy
screens to
shield information

Download the full report here
For more information on Cisco’s approach to data privacy, visit trust.cisco.com

