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The bridge to possible

Generation Privacy:

CISCO 2023 CONSUMER PRIVACY SURVEY

Consumers exercising Data Subject
Access Rights (DSAR)

Percent exercising DSAR, (2022-2023) Percent exercising DSAR, by age (2023)
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Steps organizations can take to build trust in Al

Percentage of consumers saying they would be more comfortable
with Al if organizations took this specific action
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Gen Al: concerns
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Concerns of regular Gen Al users
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Download the full report

For more information on Cisco’s approach to data privacy, visit
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