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Consumers exercising Data Subject 
Access Rights (DSAR)

Consumers support  
AI use, but are 
also concerned 

Strong support for privacy laws

Consumers’ awareness of privacy law and 
their confidence in protecting their data 

Support for AI use

Believe AI can be useful
in improving our lives48%

Willing to share 
anonymized personal data 
to improve AI products

54%

Concerns about current AI use

Concerned about the 
business use of AI today 62%

Use of AI by 
organizations has already 
eroded trust in them

60%
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Steps organizations can take to build trust in AI
Percentage of consumers saying they would be more comfortable 
with AI if organizations took this specific action
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Applications audited for bias

Explained how the AI application
worked in making its decisions

Ensured a human was involved in
the decision-making process

Instituted an AI ethics
management program
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Gen AI: concerns 
and actions

Concerns of regular Gen AI users

The information it 
delivers is wrong86%

The information could be 
shared with others88%

Steps taken to reduce risks

Check the facts you 
receive from it58%

Don’t enter personal or 
confidential information50%

Among consumers 
not aware 

of country’s privacy law

Among consumers 
aware 

of country’s privacy law

26% 74%
Feel they 

can protect 
personal data

Feel they 
cannot protect
personal data
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