The Advice Advantage: How Banks
Can Close the ‘Value Gap’ and

Regain, Customer Trust
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About this SlideShare:

Cisco Consulting Services undertook a comprehensive
global study to understand how the Internet of Everything is
Impacting the banking industry

Research sources:

1. Consumer survey of /200 global smartphone users and bank
customers in 12 countries: Australia, Brazil, Canada, China, France,
Germany, India, Japan, Mexico, Russia, United Kingdom, and United
States

2. Video interviews with industry thought leaders and CEOs

3. Economic modeling of the costs and benefits of applying lok-
enabled technology

TIr
#RetailBanking CIsco


https://twitter.com/search?q=

Customers across the globe are gettmg Iess value from
their banks than they expect. This “value gap” results
when customers do not receive financialadvice and
gwdance vvhen and where they need them
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With new services enabled by the Internet of
Everything, banks can close the global “value gap™
and fulfill customer demands for anytime-anywhere

advice and rich contextual mobile experiences.
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The study tested five key Internet of Everything solutions
designed to deliver better advice (virtual financial
advice,\virtual mortgage advice, automated investment

advice) and more valuable mabile services (branch




