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Customer Data Security:
PCIl and Beyond
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Are Consumers Ranked By "Lifetime Value"?
[ \
15%
Don’'t Know 23%
11%
30%
No 41%
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| 56%
Yes 33%
——
0% 10% 20% 30% 40% 50% 60%
‘ @ Retail Winners | All Others O Tier 1 Winners
$% %% &
% M
2 ’
%oroQr L& &!
$ 1 F s G ! &
6r , & &,, $ &
J4 K > &, 1 ) )
& , & = | "88. A
* & , & ! )
& & ! I & & "
@ ! & 1 I '
1 #
% & (O ? $ ! R "88. % >>




13E

Ro

How Long Customer-Specific Data Is Kept

More than two years

One or two years

One year or less

68%

73%
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Where Customer Data Is Collected
Call/Fax Center B9%
In-Store 81%
Web Portal 53%
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Larger Retailers Are More Aggressive In Collecting Data

29%
Call/Fax Center 12%
72%

In-Store 75%

| 55%

| 91%

45%
Web Portal 44%

| 63%
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How Customer-Specific Data is Shared with Business Partners

o In aggregate only

| As transactional details such as "what is purchased," "where," and "when."
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