ADVERTISING SUPPLEMENT

lnnovation

and its Implications

for Security

[ R

‘ atfren]n,
Custom Solutions Grot c I s c o ™

Executive Summary

Companiesoday remain competitive
through innovation. For CSOs,
innovation frequently includes risk,

S0 security must be a consideration in
developing and executing innovation
strategies—Ilike it was at Cisco when the
company rolled out handheld wireless
devices to its employees.

ation isn't just a “nice to have”; it's a
ulsory way of life for virtually any enterprise. And,

y.
ut, like anything new, innovation does present

risk. “Innovation absolutely must be tempered with
rity considerations,” says Brad Boston, senior vice
president, Global Government Solutions Group, and
former CIO for Cisco.

Rest assured, security doesn't have to stunt creative
spirit. And for those companies that are doing it well,
security doesnt even necessarily have to change for
innovation to ourish.

A Competitive Edge

Innovation is about originality, inventiveness and
even individuality. It's about new products and services,
and better ways of doing things. However, it's not always

the competitive nature and pace of business, it's here












