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FOR MORE INFORMATION 
To read the entire case study or for additional Cisco IT case studies on a variety of business solutions, visit Cisco on 
Cisco: Inside Cisco IT www.cisco.com/go/ciscoit
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BUSINESS BENEFITS 

● Greater employee productivity 
● Improved customer responsiveness 
● Better work/life balance for employees 
● Cost savings for companies 
● Improved collaboration 

 
“I find that my phone rings less, and I have 
fewer voicemails, even less email, because 
I handle most issues in a single call.” 
— Randy Sorensen, Regional Sales 
Manager, Enterprise Voice 
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NOTE 
This publication describes how Cisco has benefited from the deployment of its own products. Many factors may have 

ewhere. 

 PROVIDES THIS PUBLICATION AS IS WITHOUT WARRANTY OF ANY KIND, EITHER EXPRESS OR 
SS FOR A PARTICULAR 

PURPOSE.   

Some jurisdictions do not allow disclaimer of express or implied warranties, therefore this disclaimer may not apply to 
you. 
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