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C onnected L ife:     
E merging M ark et w ith  
I mmense Potential1
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Cons u m er s  H a v e M a de            
T h em s el v es  A ddr es s a b l e 

Sources: Forrester, 2006; Consumer Electronics Association, 2006; Cisco I B SG , 2007

From 1975 to 2005, the amount spent by U.S. households on
c onsumer elec troni c s i nc reased f rom $ 8 4  to $ 1,200 annually

2006
Households (112 million)

2006
Households (112 million)

� L a p t op s:  4 0  million
� D ig it a l c a mer a s:  6 5  million
� M P 3  p la y er s:  3 2 million

� L a p t op s:  12 million
� D ig it a l c a mer a s:  10  million
� M P 3  p la y er s:  1. 8  million

Devices
(portable and
c onnec table)

29  million5  millionH o m e 
N et w o r k s

8 8  million5 7  million
M o b il it y  ( w it h  
m o b il e 
p h o n es)

5 6  million6 . 2 millionB r o a d b a n d

2000
Households (10 5  million)

2000
Households (10 5  million)
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N e w  N e e d sN e w  N e e d sC h a n g i n g
B e h a v i o r  P a t t e r n s

C h a n g i n g
B e h a v i o r  P a t t e r n s

N ew  T ech nol og ies  A r e A l s o 
Ch a ng ing  Cons u m er  B eh a v ior

� 19 %  of  b r oa db a nd user s c a r r y  music  
w it h t hem a t  a ll t imes

P o r t a b l e
A u d i o

� B et w een 20 0 2 a nd 20 0 5 ,  r ea l-t ime T V  
v iew ing  a s a  p er c ent a g e of  a ll v iew ing  
dec r ea sed f r om 9 4 %  t o < 6 0 %D V R

� M ob ile p hone use inc r ea sed f r om     
< 3 0 0  min. / mo.  in 20 0 0  t o > 8 3 0  min. / mo.              
in 20 0 6

M o b i l e
V o i c e

C o n n ect ivit y :
C onsumer s a r e 

hook ed
P o r t a b il it y :
C onsumer s             
w ill not  

b e t et her ed
C o n t r o l :

C onsumer s a r e 
c r ea t ing  t heir  ow n 
p er sona liz ed 
ex p er ienc es

� 5 5 %  of  w or k er s c onduc t  some b usiness             
a t  home

� B r oa db a nd c ust omer s use I nt er net  mor e 
t ha n T V  (16  hr s. / w k .  v er sus 15  hr s. / w k . )

B r o a d b a n d
A c c e s s

N ote: d ata is U . S. -b ased                                                            
Sources: Cisco I B SG , Connected  L if e Surv ey , 2006; M errill L y nch , 2007
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T h e Cons u m er  T ech nol og y            
D em a nd Cy cl e
Market Acceleration and Expansion Driven by New 
T ech nolog y and C h ang es in C onsu m er B eh avior

M oreM ore
Serv icesServ ices

V a lueV a lue

A d optionA d option
N ew  

T ech nolog y

Source: Cisco I B SG , 2007




