Inir
CISCO

Connected Life

Transforming Service Providers into
Experience Providers

Cisco Internet Business Solutions Group (IBSG)
August 2007



Agenda

1. Connected Life: an emerging market with
Immense potential

2. Service provider situation
3. Capitalizing on the opportunity

4. Execution priorities




Connected Life:

Emerging Market with
Immense Potential




]
Consumers Have Made

Themselves Addressable

From 1975 to 2005, the amount spent by U.S. households on
consumer electronics increased from $84 to $1,200 annually
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Devices = Laptops: 40 million

(portable and = Digital cameras: 65 million

connectable) = MP3 players: 32 million

Sources: Forrester, 2006; Consumer Electronics Association, 2006; Cisco IBSG, 2007
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New Technologies Are Also

Changing Consumer Behavior

Changing
Behavior Patterns New Needs
Broadband Connectivity:
Access Consumers are
hooked
Portability:
. Consumers
\“;Io-b"e will not
oice be tethered
Control:
DVR Consumers are
creating their own
personalized
Portable experiences
Audio

Note: data is U.S.-based
Sources: Cisco IBSG, Connected Life Survey, 2006; Merrill Lynch, 2007




The Consumer Technology
Demand Cycle

Market Acceleration and Expansion Driven by New
Technology and Changes in Consumer Behavior

New
Technology..*..,

RS Adoption

Source: Cisco IBSG, 2007 J







