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A b ou t  t h e  Su r v e y

Source: Cisco IBSG, 2009

� Purpose
Identify key trends, changes in consumer b ehav ior, and 
new  enab l ing technol ogies

� M et h od ol og y
Identified foundational  and innov ativ e cap ab il ities ex p ected 
on e-commerce w eb sites
T ested 6 5  w eb sites, incl uding retail ers, p ure p l ayers, 
manufacturers, and comp arison sites

� G eog ra ph i es c ov ered
N orth A merica, E urop e, and E merging M arkets
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T ab le  of  C on t e n t s
� S t a t e of  G l ob a l  E-R et a i l
� R esul t s of  F ourt h  A n n ua l              
E-C om m erc e S urv ey

� Ex a m pl es a n d  I n si g h t s
� K ey  T a k ea w a y s
� A ppen d i x
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Ex e cu t iv e  Su m m ar y
� Social networks are ushering in the era of social shopping
� C om parison sites d riv e price com petition and  increase the 
need  for retailers to includ e certain web site capab ilities on 
their own web sites 

� T he online ex perience increasingly  im pacts the in-store 
ex perience

� T he trend  toward  m ob ile com m erce ( m -com m erce)  is 
growing,  with consum ers ab le to connect with peers,  rev iew,  
and  transact d irectly  from  their sm artphones,  ev en in 
com peting real estate

� T he nex t retail channel will b e the “hom e sofa, ” through 
interactiv e telev ision ( iT V )  and  console gam es

Source: Cisco IBSG, 2009
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S tate  of  
G lob al E-R e tai l
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2 0 0 8 :  G loom y  Y e ar  f or  R e t ail in            
U . S.  an d  Eu r op e

Y ea r Marked by Failures of Major Retailers
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Source: T h e E con om ist  In t el l ig en ce U n it , 2009

R eta il Sa les Grow th ,  2 0 0 8  v s.  2 0 0 7
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