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About the Survey

= Purpose

|dentify key trends, changes in consumer behavior, and
new enabling technologies

= Methodology

|dentified foundational and innovative capabilities expected
on e-commerce websites

Tested 65 websites, including retailers, pure players,
manufacturers, and comparison sites

= Geographies covered
North America, Europe, and Emerging Markets

Source: Cisco IBSG, 2009




Table of Contents

= State of Global E-Retalil

= Results of Fourth Annual
E-Commerce Survey

= Examples and Insights
= Key Takeaways

= Appendix




Executive Summary

= Social networks are ushering in the era of social shopping

= Comparison sites drive price competition and increase the
need for retailers to include certain website capabilities on
their own websites

= The online experience increasingly impacts the in-store
experience

= The trend toward mobile commerce (m-commerce) is
growing, with consumers able to connect with peers, review,
and transact directly from their smartphones, even in
competing real estate

= The next retail channel will be the “home sofa,” through
interactive television (iTV) and console games

Source: Cisco IBSG, 2009
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2008: Gloomy Year for Retail in
U.S. and Europe

Retail Sales Growth, 2008 vs. 2007
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