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Mobility and cloud services are two of the fastest growing areas in communications and 
technology today. Combining cloud services with mobility will not only accelerate the 
uptake of mobility, but it will expand the overall value of mobility. By placing the majority 
of the storage, processing and intelligence in the cloud, the functionality of mobile 
devices can be greatly increased at a much lower cost.  
 
IBSG SP recently launched Mobile Cloud Watch – a unique primary research effort 
focused on 1,016 U.S. mobile users – to better understand the emerging opportunities 
in mobile cloud.  Most consumer services today – from video services to home 
monitoring services – could be impacted by a cloud approach.  And in many cases, 
cloud offers new mobility (e.g., anytime, anywhere access) to traditional fixed services. 
 Our research investigated what mobile cloud services mobile users are currently using, 
what they plan to use in the future, their buying preferences and behaviors, and the 
opportunity for mobile providers.   
 
Our research indicates that not only are smartphone users already consuming many 
available mobile cloud services, such as webmail and social networking, but that they 
have a healthy appetite for new, and more advanced services.  Many mobile users 
indicate that they will be using many of the advanced storage, content sharing, 
collaboration (incl. video conferencing) cloud services that they currently use on their 
PCs on their smartphones.  
 
Cloud services promises to not only “make smart phones smarter”, but offers to “bring 
smart phones to the masses.”   We believe that not only will consumers strongly 
embrace the migration of traditional cloud services, such as Mozy and Salesforce.com, 
to their mobile devices but will hunger for new unique mobile cloud services that exploit 
features of the mobile device (e.g., camera, voice recognition) and the characteristics of 
mobility. 
 
Key insights from our research on mobile consumers use and perspectives on mobile 
cloud include: 

1. Smartphone users are adopting more data, application, video, and collaboration 
services than non-smartphone users and are more representative and indicative of 
future usage patterns. 

2. Mobile users are interested in having one single mobile device for voice/data and 
business/personal uses; however they will not abandon completely other tethered 
devices, such as PCs and game consoles, for specific purposes. 
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3. Mobile users are using an increasing array of applications and services and are 
interested in moving content and functionality to the cloud, including document 
creation and editing and video conferencing. (see chart below) 

4. In addition to traditional services, mobile users are interested in moving mobile-
specific features and capabilities to the cloud (such as dual persona and translation) 

5. Users appreciate the greater level of security of the cloud over mobile, yet the 
network infrastructure needs to become more robust reliable in order for users to 
truly adopt mobile cloud services.  

6. Mobile operators are the preferred provider of mobile cloud services because of the 
perceived reliability of their service and the extent of the users’ relationship and 
familiarity. 

 

 
 

 
Mobile cloud is an exciting and new opportunity for mobile operators.  Mobile operators 
are well positioned to grasp this opportunity, but we believe that they will have to clearly 
demonstrate how they can differentiate and provide value added Mobility services: 
• Create new mobile services that exploit some of the unique features of mobile 

devices (e.g., cameras and location) to create a whole host of new and exciting 
consumer solutions.   

• Offer targeted services that satisfy growing needs of mobile users for advance 
mobile cloud services. 

• Leverage the unique capabilities in the network to provide better security, guarantees 
and enhanced offers.   
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To read more about Cisco IBSG’s research on consumer mobile cloud see “Mobile 
Consumers Reach for the Clouds” at  
http://www.cisco.com/web/about/ac79/docs/sp/Mobile-Cloud_Consumer_IBSG.pdf   


