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Key Takeaways from Today’s Discussion

* Cisco leading the way - guiding customers to drive

business results via UC
— The tone of the industry has changed: customers now searching for — and finding -

business value
— Customers want business value decision making versus just TCO
— The impact is not incremental but transformational - 7 to 10 times more benefit versus TCO

and fundamentally changing customer experience

* Not about just productivity driven by collaboration but
specific ways of changing business interactions

— The business value comes from fundamentally changing the process by leveraging the
capabilities of the UC platform

* End to End Platform essential in capturing the business

transformation value

— Vertical applications are being deployed on multiple end points not just on PCs

— No longer just about the phones but UC integrated with Industry applications

— Open platform needed to integrate to multiple apps/OSs/Devices including mobile devices
with location services







