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Agenda
� Segment 1: Executive Update
� Segment 2 : R ecent So l utio n I ntr o ductio ns
� Segment 3 : C us to mer  W ins

T h er e w il l  b e a Q ues tio ns  and A ns w er s  s es s io n af ter  
each  s egment
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L e ad in g  in  M ar k e t  T r an sit io n s

H a n h  T u
V i ce P res i d en t
A P A C  S erv i ce P rov i d er Op era ti on s
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Collaboration/
W e b 2. 0

N e tw ork  as  
P latf orm

N e tw ork  of  
N e tw ork s

A ll in O ne :
Data/Voice/Video

M ar k et  T r ansi t i o ns
Our strategy is guided by the market 

tran sitio n s that af f ec t o ur c usto mers.
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New Business
M o d el s

M o b il it y

V id eo

M a na g ed  
S er v ic es

Capturing Market Transitions in APAC
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APAC Market Transitions

• A nal o g to  D igital
• I P T V
• C o nnected H o me
• V is ual  and So cial  N etw o r k ing

V id eo
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APAC Market Transitions

• A ppl icatio ns ,  Ser vices  I nno vatio n
• 3 G / 4 G ,  I P -R A N ,  s mar t device tr ans itio n
• M o b il e I P  N G N  

M o b il it y
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APAC Market Transitions

• N etw o r k  b as ed C P E and N etw o r k  Ser vices
• M anaged to tal  s o l utio ns  – T el epr es ence,  W eb ex,  etc
• F utur e del iver y  o f   appl icatio ns  o ver  th e inter net

M a na g ed
S er v ic es
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APAC Market Transitions

• D epl o y ment o f  new  I C T  capab il ity  / mo del s  – P r ic ing  
a nd  f ina nc ia l  m o d el s,  O ut so ur c ing / BO T / BO M ,  J V  m o d el s,  L o w 
c o st  a r c h it ec t ur e m o d el s
• R egul ato r y  pus h  to w ar ds  Str uctur e/ O per atio nal  
Separ atio n and/ o r  N etC o / Ser vC o
• Expans io n into  co ntent /  new  ( digital )  media,  cl o ud 
co mputing

New Business 
M o d el s




