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Excerpt from Q208 earnings call

“From a customer segment perspective we
again saw very solid balance in Q2 across
our commercial market, service provider
and enterprise segments.

The global commercial market segment
remained our most steady segment with order
growth of approximately 20 percent year over

year in Q2.

We are continuing to expand our product,
services and distribution capabilities to this
very strategic market.”

John Chambers




Technology Driving Global Business, Political,
Economic Transformation

“The Playing Field is Being Levelled.
The World is Flat!”

Global Networks Open New
Possibilities...

Home to China and India
economic powerhouses.




Cisco’s Commercial Mission
Be the Platform for the Total Communications Experience

Mid-Market
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Small Business Medium-Sized Business
5—99 Employees 100—249 Employees

Provide Purpose Built, Easy-to-Use
Full-Functionality Solutions of Premium Value



Understanding the Commercial Customer

COMMERCIAL ENTERPRISE
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10,000,000 Global Prospects 10,000
Lower Touch Sales High Touch
Business Share of Wallet IT
Business Decision Maker Technical
OpEx Budget CapEx







