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The Network is Evolving

In the First Phase of the Internet, NetworksIn the First Phase of the Internet, Networks

Provided the pipes to connect people with personal 
com pu ters to the W orld W ide W eb —transporting  
data arou nd the g lob e and enab ling  pervasive and 
u b iq u itou s e-m ail,  e-com m erce,  instant m essag ing  
and other W eb -b ased applications.

Provided the pipes to connect people with personal 
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The Network is Evolving
T he Networks in the Nex t Phase of the InternetT he Networks in the Nex t Phase of the Internet

Are capable of moving more sophisticated 
forms of hu man ex pression – voice and video –
bey ond personal compu ters to I nternet 
telephones,  cell phones,  P D As,  iP ods,  video 
game consoles,  and televisions.
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W elc om e to the H u m a n Network
T he Internet Is Not a Network of C om p u ters, T he Internet Is Not a Network of C om p u ters, 

It is a network of people.
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W ha t Trend s A re W e S eeing?
C ha nge in C u stom er P riorities
Customer Priorities: Now and in the Year 2020

N ow  Y ear  2 0 2 0

Personal Relationships with
E m ploy ees

B rand  V alu es

Personaliz ation of
Prod u c t/ S erv ic e

Q u ality  of  C u stom er S erv ic e

Pric e C om petitiv eness

Q u ality  of  Prod u c t/ S erv ic e

P ersonaliz ation of
produ ct/ service 52%3 4 %
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W ha t’s H a p p ening to B u sinesses Tod a y ?
� Products are vulnerable to replication
� A utom ation is losing  its com petitive advantag e
� G lobaliz ation is im pacting  consum er ch oice
� E m erg ing  countries are preparing  f or inclusion
� C onsum ers and citiz ens are m ore dem anding

Differentiation is drawn from 
th e “h ow” v ersu s th e “wh at” is sol d
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O u r C u stom ers W ish to…

� G et clos er to thei r cons umers
� G row thei r b us i nes s es
� G ai n/ mai ntai n cus tomer loy alty
� R emai n comp eti ti v e
� R etai n p rof i tab le cus tomers

G row &  C om p ete… G lob a lly
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V ideo on the Internet

2005 2006 2007 2008

9 billion video streams were served 
over th e I nternet in 2 0 0 5

3 1  billion video streams were served over 
th e I nternet in 2 0 0 6

E x p erts p redic ted 6 0 -7 0  billion streams 
in 2 0 0 7

bu t M ay  2 0 0 7  was 8  billion…in th e U S  alone

T h at’s a ru n rate of  2 0 0  billion video 
streams p er y ear g lobally




