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Welcome to the Human Network
A Business Video Story…
f ea turing  C isc o D M S

Koen Jacobs
R M ,  D M S  – E u r op ean &  E m er g i ng  M ar k et s
k oj acobs@ ci sco. com
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The Network is Evolving

In the First Phase of the Internet, NetworksIn the First Phase of the Internet, Networks

Provided the pipes to connect people with personal 
com pu ters to the W orld W ide W eb —transporting  
data arou nd the g lob e and enab ling  pervasive and 
u b iq u itou s e-m ail,  e-com m erce,  instant m essag ing  
and other W eb -b ased applications.

Provided the pipes to connect people with personal 
com pu ters to the W orld W ide W eb —transporting  
data arou nd the g lob e and enab ling  pervasive and 
u b iq u itou s e-m ail,  e-com m erce,  instant m essag ing  
and other W eb -b ased applications.
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The Network is Evolving
T he Networks in the Nex t Phase of the InternetT he Networks in the Nex t Phase of the Internet

Are capable of moving more sophisticated 
forms of hu man ex pression – voice and video –
bey ond personal compu ters to I nternet 
telephones,  cell phones,  P D As,  iP ods,  video 
game consoles,  and televisions.
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W elc om e to the H u m a n Network
T he Internet Is Not a Network of C om p u ters, T he Internet Is Not a Network of C om p u ters, 

It is a network of people.
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W ha t Trend s A re W e S eeing?
C ha nge in C u stom er P riorities
Customer Priorities: Now and in the Year 2020

N ow  Y ear  2 0 2 0

Personal Relationships with
E m ploy ees

B rand  V alu es

Personaliz ation of
Prod u c t/ S erv ic e

Q u ality  of  C u stom er S erv ic e

Pric e C om petitiv eness

Q u ality  of  Prod u c t/ S erv ic e

P ersonaliz ation of
produ ct/ service 52%3 4 %
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W ha t’s H a p p ening to B u sinesses Tod a y ?
� Products are vulnerable to replication
� A utom ation is losing  its com petitive advantag e
� G lobaliz ation is im pacting  consum er ch oice
� E m erg ing  countries are preparing  f or inclusion
� C onsum ers and citiz ens are m ore dem anding

Differentiation is drawn from 
th e “h ow” v ersu s th e “wh at” is sol d
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O u r C u stom ers W ish to…

� G et clos er to thei r cons umers
� G row thei r b us i nes s es
� G ai n/ mai ntai n cus tomer loy alty
� R emai n comp eti ti v e
� R etai n p rof i tab le cus tomers

G row &  C om p ete… G lob a lly
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V ideo on the Internet

2005 2006 2007 2008

9 billion video streams were served 
over th e I nternet in 2 0 0 5

3 1  billion video streams were served over 
th e I nternet in 2 0 0 6

E x p erts p redic ted 6 0 -7 0  billion streams 
in 2 0 0 7

bu t M ay  2 0 0 7  was 8  billion…in th e U S  alone

T h at’s a ru n rate of  2 0 0  billion video 
streams p er y ear g lobally
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From  S il o’d V ideo to Internet C onnec ted V ideo
E ntering  th e ‘E x ab y te E ra’

14 Billion

3 0 0  M illion
2001 20102007 2009

T r a f f i c  g r o w s  t o  n e a r l y  9  E x a b y t e s p e r  M o n t h  b y  20 0 9
F or  p er sp ect i v e: 1  E x aby t e =  A l l  t h e w or l d ’s p r i nt ed  m at t er

5  E x aby t e =  A l l  w or d s ev er  sp ok en
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W i k i s ,  B l o g s ,  M a s h u p s

B r o w s e r ,  E m a i l / I M
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� R ic h  M edia S oc iety
� T h e wisdom of  
c rowds p revails

� U ses all of  ou r senses
� M ak es th e I nternet p ersonal
� A  natu ral way  
to c ommu nic ate

� A c c elerates dec ision mak ing
� E nables th e h u man network

W hy  R ic h M ed ia  I s R eleva nt

� K nowledg e-based E c onomy
� I nf ormation is th e c ritic al 
asset

� T ec h nolog y  and th e 
I nternet drove f irst waves 
of  p rodu c tivity

� E nabled g lobaliz ation
� C onnec tivity  was p riority

Y esterd ay T om orrow
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� R ic h  M edia S oc iety
� T h e wisdom of  
c rowds p revails

� U ses all of  ou r senses
� M ak es th e I nternet p ersonal
� A  natu ral way  
to c ommu nic ate

� A c c elerates dec ision mak ing
� E nables th e h u man network

W hy  Interac tiv e V ideo Is E sp ec ial l y  R el ev ant

� K nowledg e-based E c onomy
� I nf ormation is th e c ritic al 
asset

� T ec h nolog y  and th e 
I nternet drove f irst waves 
of  p rodu c tivity

� E nabled g lobaliz ation
� C onnec tivity  was p riority

Y esterd ay T om orrow

30% 
o f  W h a t  
T h e y  S e e

7 0% 
o f  W h a t  
T h e y  S e e  
a n d  H e a r

2 0% 
o f  W h a t  
T h e y  H e a r

A  P erson R em em b ers…

� 30% of brain’s  c ort e x  d e v ot e d  t o v is ion,  8 % for 
t ou c h  and  3% for h e aring
� M ore  t h an 6 0% of c om m u nic at ion is  non-v e rbal
� 5 2 % of v id e o ad v e rt is e m e nt s  l e ad  t o a re s p ons e
* S o u r c e s :  H u m a n  P r o d u c t i v i t y  L a b  20 0 6 P e a r n K a n d o l a : The P s y c ho l o g y  o f  E f f ec t i v e B u s i n es s  C o m m u n i c a t i o n s  i n  G eo g r a p hi c a l l y  D i s p er s ed  Tea m s  2 0 0 6
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B u siness V id eo C olla b ora tion

NETWORK AS THE PLATFORM

S martphone D esk top 
V ideo

D igital
S ignage
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S p ot the D if f erenc e…

S O M E  O F  T H E  K E Y  D R I V E R S …
� C omp elling  C ommu nic ations
� C ost S aving s – P rinting  &  P ostag e
� P rodu c tivity  
� O p en &  S c alable – F u tu re-p roof
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S p ot the D if f erenc e…

S O M E  O F  T H E  K E Y  D R I V E R S …
� C omp etitive D if f erentiation
� B rand I mag e
� P rodu c tivity
� O p en &  S c alable – F u tu re-p roof
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W ha t’s D riving D igita l M ed ia  M om entu m ?

C omp etitive advantag e

L ive and on-demand video broadc asts

M ore ef f ec tive p rodu c t/ servic e rollou ts

I mp roved mark eting  and branding

I mp roved c u stomer ex p erienc e

C omp elling  g lobal c ommu nic ations
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• A p p l i c a t i o n  f o r  b r o a d c a s t i n g  v i d e o ,  a u d i o  o r  g r a p h i c a l  
c o n t e n t  t o  d i g i t a l  s i g n s  

• C o m m o n  u s e s  i n c l u d e  m a r k e t i n g /  b r a n d i n g  t o  
c u s t o m e r s  i n  s t o r e s /  b r a n c h e s ,  t r a i n i n g  a n d  
c o m m u n i c a t i o n s

• T a r g e t e d  a p p l i c a t i o n  f o r  s p e c i f i c  u s a g e  i n  r e t a i l ,  b r a n c h  
b a n k i n g ,  g o v e r n m e n t ,  e d u c a t i o n ,  t r a n s p o r t a t i o n ,  
h o s p i t a l i t y .

Digital Signage

• A p p l i c a t i o n  f o r  l i v e  b r o a d c a s t i n g  a n d  V O D  t o  t h e  
d e s k t o p  

• C o m m o n  u s e s  i n c l u d e  e x e c u t i v e / i n t e r n a l  
c o m m u n i c a t i o n s ,  t r a i n i n g ,  o r  e x t e r n a l  m a r k e t i n g  t o  
c u s t o m e r s

• H o r i z o n t a l  a p p l i c a t i o n  f o r  b r o a d  b u s i n e s s  u s e

Desktop Video

C isc o D igita l M ed ia  S y stem
O ne Platf orm T wo S olu tions

• A p p l i a n c e  m o d e l
• S o l i d  s t a t e  m e d i a  p l a y e r
• M o d u l a r  a p p r o a c h
• O p e n  &  s c a l a b l e
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“W h a t  b e c a m e  s o  c l e a r  t o  u s  i s  t h a t  w e  h a d  t o  e n g a g e ,  w e  h a d  t o  
i n t e r f a c e ,  a n d  w e  h a d  t o  c o m m u n i c a t e  w i t h  e m p l o y e e s  a l l  o v e r  t h e
w o r l d  t o  m a k e  [ o u r ]  s t r a t e g i c  v i s i o n  w o r k . ”

– J o h n  B r o c k ,  C E O ,  C o c a -C o l a  E n t e r p r i s e s

C oc a -C ola  Enterp rises
C ontinu ou s C om m u nic ations
� C C E  is th e larg est bottler,  distribu tor,  and 
mark eter of  C oc a-C ola p rodu c ts

� C h alleng e
F r a g m e n t e d  c o m m u n i c a t i o n s  a t  C C E

� I mp lemented D M S  to 
S c a l e  t h e  m e s s a g i n g  o f  C E O  J o h n  B r o c k ’s  s t r a t e g i c  
a n n o u n c e m e n t s  t o  e m p l o y e e s  
D e l i v e r  a  l i v e  W e b c a s t  t o  5 0 , 0 0 0  e m p l o y e e s

� B enef its:  A bility  to deliver C C E ’s story ,  vision,  
and strateg y  to k ey  emp loy ees worldwide
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DM S  for M eeting  R oom sig nag e
M ul ti-modul arity  p ositiv el y  imp ac ts R O I
� H ow are y ou r meeting  room reservations manag ed and disp lay ed?

C u m b e r s o m e  t o  p u t  p a p e r  s i g n a g e  u p :  p r o n e  t o  h u m a n  e r r o r ,  c o s t l y ,  i n  
m a n y  c a s e s  n o t  p r e s e n t  s o  i m p o s s i b l e  t o  s a y  i f  r o o m  i s  b o o k e d ,  …

� M anag ed by  rec ep tionist – easy  ( O u tlook ) ,  sc alable,  c entrally  
manag ed by  I T

� M ax imiz e R O I / T C O ,  p lu s a u niq u e and personalized ex p erienc e!
� C isc o B ru ssels of f ic e sh owc ase
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Interac tiv e S ig nag e b ased on R FID  Integ ration
C isc o E x po B u d apest,  H u ng ary

R F I D  R e a d e r s

R F I D  R e a d e r s

C i sco 
D M P

R F I D  tag in 
B adge
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C isc o Dig ital  M edia 
A p p l ic ations and V ision

� T o d a y :  D e s k t o p  V i d e o  ( S e p t e m b e r  2006 ) ,  D i g i t a l  S i g n a g e  ( J a n u a r y  2007 )
� N e a r  t e r m :  E n t e r p r i s e  T V  c h a n n e l  s t r e a m i n g  a n d  b u s i n e s s  v i d e o  i n t e g r a t i o n  
w i t h  C i s c o  T e l e P r e s e n c e ,  V i d e o  S u r v e i l l a n c e ,  U n i f i e d  C o m m u n i c a t i o n s ,  e t c .  

� L o n g  t e r m :  A d d i t i o n a l  a p p l i c a t i o n s ,  u s e r  g e n e r a t e d  v i d e o ,  m o b i l e d e v i c e s  

V ideo C ollab oration

D esk top V ideo

B u siness V ideo I nteg ration

E nterprise T V

D ig ital S ig nag e

Ap
pli
ca
tio
ns
 an

d P
lat
for

ms
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� I nteg ration of  C isco T elePresence and 
C isco D M S

A digital sign becomes a su bj ect matter 
ex pert – produ ctivity ,  scalability

A T eleP resence u nit becomes a 
corporate commu nications recording 
stu dio – easy  and effective 
commu nications

� I nteg ration of  C isco U nif ied 
C om m u nications and C isco D M S

C isco I P  P hone menu  to drive content on 
the screen – leverage w hat y ou  k now ,  
ease of u se… ‘e x p e r i e n c e ’

B u siness V ideo C ol l ab oration V ision 
R edef ining  Customer S erv ic e &  M essag ing
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� L ink ing  L og ical and Phy sical S ecu rity
S af ety  &  secu rity  of  people &  
assets 
E vent correlation across a door 
b adg e,  a cam era,  a network  log in,  
a W L A N  access point,  a dig ital 
sig n,  a PD A  – lay ered secu rity  
policy
S am e technolog y  concept f or 
dif f erent pu rposes:  video analy tics 
f or process f low m onitoring  or 
dem og raphic trending ,  dwell tim e 
evalu ation,  etc – virtu aliz ation of  
f eatu res and f u nctions

B u siness V ideo I nteg ration V ision
R edef ining  S af ety  &  S ec urity
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NETWORK AS THE PLATFORM

T R A N S C O D E

E N C R Y PT
S T R E A M

A D  I N S E R T I O N
E N H A N C E
Q O S

T R A N S R A T E PR O T E C T

T R A N S L A T E

M U L T I C A S T
C O M PR E S S

B u siness V ideo C ol l ab oration V ision
O pen,  S c alab le &  S tand ard s-b ased  – B read th  &  D epth
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W el c om e to a Network where…
V ideo C hang es E v ery thing

Human Network
V i s ual  Networki ng  v i d eoc l i p
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