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Every
Riyal

Counts

Every
Customer

Counts

Economy Down; 
Consumer More Demanding

Economic
Downturn

Consumer 
Behavior

Income 
Uncertainties
Higher food prices
Tightening credit

Fewer trips
Price sensitive
Better experience
Quality of service

Every
Customer
Counts;

Every Riyal
Counts
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Why Cisco?
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Introducing Mobility in Retail

Mobility Services For 
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Anyone

Anywhere

Any Device

Any Content
or Application

What is Mobility?
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For Consumers it comes down to easier 
access to information and 
communication

For Organisations itôs about customer 
experience and employee productivity

Why is Mobility Popular?
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Theyôve come a long way: 
ô80s ñBrickò Phone and 

2004 Samsung flip phone

Appleôs 3G iPhone enables 
mobile Web, email, music, 

videoé

Blackberry made change 
in the mobile email 

experience

Mobile Phone Evolution:
From Brick to Slick
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Even Faster Data Rates and Enhanced 
Mobility On the Way 

Data Rates and Mobile Range for Current and 
Future Wireless Technologies

2-2.5G 3G and 3G+ WiMAX and 4G
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Mobile Lines in The Region
ÅNumber of mobile lines is 
26.3 mil in 2008
ÅBy 2009, 3G+ users are 
expected to reach 60%

Mobile penetration in the region, 2007:

Source: BAH Report
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Large Retailers Moving Toward Mobile 
Commerceé

ÁCiscoôs study of nearly 50 large retailers in the U.S. and Europe showed that:

Á36 percent of retailers provide the ability to view product information on a 
mobile device

ÁOnly 6 percent have Web pages and a URL specifically designed for mobile 
use

Á15 percent offer the ability to conduct transactions 

Á10 percent are using SMS to provide information or                              
answers to customers' frequent questions

Source: Cisco IBSG


