
© 2008 Cisco Systems, Inc. All rights reserved. Cisco ConfidentialGuido Jouret 1

Video Everywhere

Nicolas Degand ïSystems Engineer Manager
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Challenge 1: 

Customer Experience
Challenge 2:

Productivity

How can we provide 

superior customer 

experiences?

How can we secure a 

borderless and 

productive organization? 

Meanwhile being ñGreenò

+

Organization fundamental challenges
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Superior Customer Experience is difficult

Source: James Allen, Bain & Company
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ñWith its flexibility and scalability, the Cisco Digital Media system is helping us strengthen our 
brand, increase sales, make it more attractive for retailers to sell 
our products, and maintain customer confidence.ò

ïStein Onsrud, Technology Advisor, Norsk Tipping AS
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1Kandola, Pearn ñThe Psychology of Effective Business Communications in 

Geographically Dispersed Teamsò, Cisco Systems, September 2006

2Vision Group Research, FMRIB, University of Oxford, UK

Why Video
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Creating new business models with Video

Creating 
competitive 
advantage

ÅBusiness process 
transformation

ÅLeverage scarce 
expertise

Expense reduction

ÅTravel savings

ÅKnowledge 
transfer costs

Environment

ÅReduce carbon 
emissions
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Demand is growing

Source: IDC 01.2008
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Video
Key Technology Trends and Implications

From LD to 
HD Video

Explosion of 
Content 

Originators & 
Producers

Commôs
Integration

Universal 
Access 
Demand
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Gopher, FTP

WWW

P2P

Video

Content

Video

Communication

1993-1995

1995-2000

2000-2013

2013-2025

2025+

37% CAGR 2006-2011

Source: Cisco Global IP Traffic Forecast, 2007

éRaising the Need 

for the Media Ready 

Network

Video is Becoming The Dominant Traffic
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The Need For A Media Ready Network



© 2008 Cisco Systems, Inc. All rights reserved. Cisco ConfidentialPresentation_ID 10

Resolution Comparison
Relative sizes

CIF Resolution (352x240) vs. 1080i (1920x1080) 

PDA size

D1 Resolution (720x480) vs. 1080i (1920x1080)

TV, YouTube, Low-end VoD

720p Resolution (1280x720) vs. 1080i (1920x1080)

HD Ready TV

1080i (1920x1080)

Full HD
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Án-display 
problem

ÁMany formats

ÁDelivering new 
experiences

ÁVideo is 
real-time, 
interactive, 
and bursty

ÁIncreased 
customer 
expectations

ÁVideo storage 

ÁBandwidth

ÁOptimization

ÁFragmented 
solutions

ÁHard to use

ÁUser is 
control-plane

Scaling Video is Still Challenging

Complexity Interactivity CapacityExperience
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Video Ready Network Platform

Cisco Business Video Strategy

Cisco 
TelePresence

Life-like, in-person 
video collaboration

Unified 
Communications

Video calling, 
WebEx and 
interoperability

Desktop Video 
Streaming

Video broadcast 
to desktop PCs

Digital Signage

Networked video 
signage

Video 
Surveillance

IP-based video 
surveillance
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MEDIA READY NETWORK

TRANSCODE

ENCRYPT

ADMISSION 
CONTROL

MONITOR

ENHANCE
QOS

TRANSRATE
STORE

MULTICAST

COMPRESS

Media-ready Network
Open, Scalable, Robust, Secured & Virtualized

ENDPOINT 
DETECTION
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From Siloôed to Integrated Applications

INTEGRATION ïMOBILITY ïFLEXIBILITY


