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Organization fundamental challenges

Challenge 1: Challenge 2:
Customer Experience Productivity




Superior Customer Experience is difficult
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AWith its flexibility and scalability, the

brand, increase sales, make it more attractive for retailers to sell
our products, and maintain customer confidence. 0
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Why Video

“In person” experience

64% of communication is non-verbal’

One third of the human cortex is
dedicated to vision?
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Creating new business models with Video

Creating i Expense reduction I
competitive J
advantage ¥

AReduce carbon

ATravel savings
emissions

AKnowledge
transfer costs

A Business process
transformation

A Leverage scarce
expertise




Demand Is growing
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Q. Where will they watch fwo years from now?

On demand on their PCs
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Q. How important are the following drivers for using enterprise video in your company?

Avoiding costs (e.qg., travel costs)
Improving team collaboration

Improving customer serviceg

\

Reinforcing ¢ @
cult

Accele time to
market/reve ‘
Ensuring com n&
certifig@ti

3
(Mean score)

(% of respondents)

Source: IDC 01.2008



Video
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Video is Becoming The Dominhant Traffic
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The Need For A Media Ready Network
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Scaling Video is Still Challenging

A Fragmented
solutions

A Hard to use

A User is
control-plane

A n-display
problem

A Many formats

A Delivering new
experiences

A Video is
real-time,
Interactive,
and bursty

A Increased
customer
expectations

A Video storage
A Bandwidth
A Optimization




Cisco Business Video Strategy

Cisco Unified Desktop Video - . Video
TelePresence Communications |l Streaming Digital Slopggs Surveillance

Networked video

. IP-based video
signage

surveillance

Life-like, in-person  EENERIling; Video broadcast
video collaboration WebEx and to desktop PCs
interoperability

Video Ready Network Platform




Media-ready Network
Open, Scalable, Robust, Secured & Virtualized
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