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Digital Signage: What it is
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Video: The new frontier of digitization
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Content types on the Internet 
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4 Video

Music

Photography

Telephony

Your customers will soon expect to be addressed through digital video
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Influencing human behavior
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Do we really know what influences our decisions?
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Is Value Attribution the key to our judgment?
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Products have intangible value
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New Consumerism

Savings rates have dropped to negative in the past decade

A shift to informed and mindful consumption is bound to happen
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Aim to impress!
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Digital Signage: What to ask for



© CYBERSTREAM LTD ïCisco Expo 2010

How do you stand out?
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Itôs all about the viewer experience

ÅSelect appropriate 
displays

ÅPlace your screens 
carefully

ÅDesign your content

ÅEngage viewers

ÅAchieve Balance

Á Promotional 
messages

Á News

Á Entertainment
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Ensure ease of deployment

Centralized 
management

Network 
monitoring 
& reporting

Stability & 
scaling

Wireless 
operation


