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Larger than the
USA, China, India,
Japan and all of

Europe combined
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€12 15 billion

by 2012 in broadband
& mobility————

McKinsey Quarterly July 2010
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31 Cities

towards Africa’s GDP
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How Collaboration is Changing the Continent

Pim Versteeg, Vice President Cisco Systems, Emerging Markets Central
Kenya Expo

June 28th, 2011
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Why Africa 7
And Why the Time is Now 7

900M Consumers

10th Largest Economy in the World at
S978B, ahead of all the BRIC Economies.

- Richer than India on the basis of GNI
- Number of active mobile subscriptions in
Africa crossed the half-a-billion mark in
3Q10
- Africa accounted for T0% of the world’s
mobile subscriptions at end of 2010

HOW 900 MILLION AFRICAN CONSUMERS By 2015, there will be 265 million mobile

OFFER MORE THAN YOU THINK broadband subscriptions in Africa

VAT TN - There will be almost 360 million users of
mobile-money services on the continent
by 2014




Why One Africa’s Time is Now:

Well Positioned for Growth

One of the
in the world

5 4.5% in 2009
inancial crisis

Strong Mac
during rece
an population
$2,979 (2009)
2012) currently

High popula

Rapid urban

Millennium
economy wi

ancial markets

64% of the population ages between s RCl Program

0-24 years, will boost Private Consumption
& Drive Technology Adoption

© 2010 Cisco and/or its affiliates. All rights reserved

Source: Economist Intelligent Unit June 2011, BMI Q3 2011 Elizeo [l



One AITICA: comected Submarine cables are Driving Opportunities In Every
Vertical Markets

http://imanypossibilities.net/africar
Version 20 -May 2011 [ @ @

Source: EMBD Strategy & Risk, EMBI, EIU & IMF June 2011 and Informa Telcom and Media, May 2011

African Undersea Cables (2013)

Cables terminating in coastal key
cities driving consumer demand
and growth

A400M middle-class population
driving consumer demand and
shaking up key industry players

ICT Demand in every vertical
Market

S+CC and Cloud opportunities
emerging

By 2015, video will become very
popular, with the majority of
users on SD video

An average of 31 IM message a
month will be sent by 2015,
19% more than 2010.



Where Are \We Now?
The Strategic Inflection Point: A Definition

“An Event That
Changes The Way
We Think And Act.”

Andy Grove, Founder of Intel.
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Inflection Mega Trends

- Deployment of ubiguitous IP
networks

- Expansion of networked
consumer devices

- Movement to unified
communications

- Advancement of highly-
scalable, low-cost compute

- Convergence of networks,
computing and storage

- Appetite for new applications

- Economic recovery vyields
technology refresh

One Africa: How Collaboration Is Changing The Continent




Collaboration in Africa: video briving Dynamic Ways We

Communicate & Collaborate

. More global dispersed, so how do we get everyone on the same page
and stay connected.

. Organisations more complex, and need innovative model to support
their changing business

. Operational Excellence is top of mind around the world- faster, better,
more competitive is the mandate.
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Growth of Connected Devices

Total 500 Million Total 35 Billion Total 50 Billion Total 500 Billion~

1/10t™ of a Device per 5 Devices per 7 Devices per 70~ Devices per
Person on Earth Person on Earth Person on Earth Person on Earth
2007 2010 2013 2020

Source: Forrester Research, Cisco IBSG



Cisco’s Cloud Strategy

Essential Solutions for Innovation to
Infrastructure for Deploying Cloud Accelerate Use
Building Clouds Services of Clouds

-

EMC ““pmoesoftware

where information lives
2 l'l NetApp-
vimware

For customers to build For customers to
and operate public or deploy fully-tested, For users to access
private clouds best-of-breed cloud and collaborate using
Services secure cloud services

I DO o N




VWhat Our Customers Wish For:

Cust Thei
S Or;\er “Cﬁlsrtomers” /A \
_Grow 5 ‘
. .

Y/
Remain

Profit Globally

Competitive

Grow Their \'———— e——— ‘
Businesses
\__Emerge g A

Ofn mfiaayer |:|
G | o) b&m&lobal
. _~“




Where to Begin to Transform Africa”

Connected One Africa

Ll T

Businesses
Small/Mediur®

Transforming




Why Kenya’'s Time is Now:
Well Positioned for Growth

Increasing d ) 5.0% in 2010

D 6.5% in 2012

Business Fri
Millenium G
economy wi

he population
ast to increase
1,866 in 2013

integration c

ancial markets

64% of the population ages between onal Finapcial
0-24 years, will boost Private Consumption term projects
& Drive Technology Adoption

© 2010 Cisco and/or its affiliates. All rights reserved

Source: Economist Intelligent Unit June 2011, BMI Q3 2011 Elizeo [l



Keﬂya & Emergiﬂg ATTCA  comected Submarine cables are
Drving Opportunities In Every Vertical Markets

- Becoming a Knowledge
‘Export” Economy

« (Center for Excellence in
region

 Driving Job Creation and
high skilled workforce

« Infrastructure Investment to
connect Rural areas and
INnCrease access

- Demand In various services
) T\ such as Transport,
g | - ==  (Construction, & specialised

Je01 d Ima Técém and Media, May 2011 E d u C a ti O n
One Africa: How Collaboration Is Changing The Continent




Expansion of Kenya & Emerging Africa’s
Networked Consumer

- Growth of GDP

- Content Explodes Beyond Email
- Anytime, Anywhere Access

« Consumers Drive Innovation

~ « Emergence Of Rich Media

- Adoption of Social interaction

L D
One Africa: How Collaboration Is Changing The Continent




Appetite for New Applications in Kenya &
Emerging Africa

- Location Based Applets
-« New Forms Of Interaction

« Analytics And Behavioural
Analysis

« New Development
Frameworks

- Development Clouds

- Software As A Service

I s e
One Africa: How Collaboration Is Changing The Continent
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What does Kenya's Future
Hold'"?

Positioned for Growth and being the Center of Excellence in Africa

. I \_
One Africa: How Collaboration Is Changing The Continent 0



One Africa
a reality









And Driving Growth
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