
© 2007 Cisco Systems, Inc. All rights reserved. Cisco PublicAC_2007 1

"Approaching the 
Zettabyte Era" 

Web 2.0 Changes Virtually 
Everything

Willie Oosthuysen
Director, Systems Engineering & Architecture
Cisco, Africa Levant
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Major Customer Transformations
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User

Real-Time
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Borderless
Enterprise

Globalisation
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What is Web 2.0, and how real is it?

Web 2.0 (according to Wikipedia) is…
A transition of Web sites from isolated information silos to 
sources of content and functionality, thus becoming a 
computing platform serving Web applications to end users.
A social phenomenon referring to an approach to creating 
and distributing Web content itself, characterized by open 
communication, decentralization of authority, freedom to 
share and reuse, and "the market as a conversation."
More-organized and categorized content, with a far more 
developed deep-linking Web architecture.
A shift in economic value of the Web — up past a trillion 
dollars — surpassing that of the dot-com boom of the late 
1990s.
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Web 2.0: Driven by the “Millennial” Generation

Totally Connected

Mobile, multi-cultural, 
multi-tasking

Technology
blended with life

Demand 
personalized 

services

Largest work force 
since the baby 

boom

Instant Gratification
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Three areas in Major state of Transformation 
as the Value Chains are being disrupted

Enterprises – The end of Software, Why Buy the Cow?

Video – Entertainment, TV, advertising markets

Collaboration and the Mobile market – high-speed, 
mobile access to information, “always-on” concept

This results in massive opportunities or major threats to 
Service Providers – not limited to carriers, also content 
providers in each of these areas.
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The Best of Both Worlds

Employee

Consumer

Enterprise Network

Public Network

Application Delivery Model

Internet

Intranet

Ubiquity, Speed, Flexibility
“Web 2.0” style innovation platform

The “ilities”---security, reliability, scalability, availability, etc.
Intelligent services built into the network

Our Strategy: To bring together the pace of 
web-based innovations and our proven 

strength in enterprise networking
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Video is Key for Experience Delivery

“Over the Top”
Video

“Over the Top”
Video

Video 
Communications 

Services

Video 
Communications 

Services

Managed 
Video 

Applications

Managed 
Video 

Applications

Video-TV On Demand / 
nDVR/ Mobile TV

Video-TV On Demand / 
nDVR/ Mobile TV

Video StreamingVideo StreamingVideo Phone / 
Video Conferencing

Video Phone / 
Video Conferencing

Gaming / Interactive TVGaming / Interactive TV Video to Other DevicesVideo to Other Devices

High DefinitionHigh Definition
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New Business / Communication Models…
Web 2.0 

• Total meetings to date have exceeded 294,338.
• 464 Cisco TelePresence deployed globally. 

• 388,203 hours of meetings have been conducted over TelePresence. 

• 27,506 meetings with customers to discuss Cisco Technology virtually 
over TelePresence. 

• 54,831 meetings included participants who avoided travel by attending 
meetings over TelePresence, which is $219 million dollars average in 
travel avoidance. 

• $82 million dollars in productivity saving 

• As a result, Cisco saved 118,435 metric tons of emission
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3,000+ Cisco Leaders:
Virtual Strategic Leadership Offsite
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Web 2.0Web 2.0 PersonalPersonal

SocialSocial Rich MediaRich Media

Broadcast & MoreBroadcast & More

Consumer Experiences
Social Networking and Interactive Services

Bringing Web2.0 Experiences to TV
Transforming Video Experiences 
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User Interface Personalization
Select or Create Your Own
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Changing the World of Advertising
“Moving from Interruption based to 
Interaction based advertising”
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Application
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DAX Value Proposition:
More Effective Advertising

Advertisers Media Buyers ConsumersMedia Owners

Better targeting  
Higher interactivity
Proof of play
Improved analytics
Greater agility

Lower 
transactional costs
Fast insertion & 
changes
Ease of cross-
media buy
Access to 
inventory

Increased access 
to advertisers
Lower operation 
cost
Increased 
utilization
Higher revenue

More relevant 
offers
More control over 
advertising
More interactive,  
entertaining & 
useful
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The Future

The Future of the Workforce

Cisco to Cisco Cisco to Partner
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Collaboration 2.0 Architecture

Global Delivery NetworkGlobal Delivery NetworkGlobal Delivery Network

On-PremiseOnOn--PremisePremise On-DemandOnOn--DemandDemand

Collaborative Applications
Cisco AppsCisco Apps Partner AppsPartner Apps Customer AppsCustomer Apps

PolicyPolicy
MgmtMgmt

PresencePresence
& Location& Location

IM & ChatIM & Chat

Routing Routing 
& Queuing& Queuing

DataData
SharingSharing

CustomCustom
DataData

CallCall
ControlControl

File MgmtFile MgmtVideoVideo PolicyPolicy
MgmtMgmt

PresencePresence
& Location& Location

Directory &Directory &
IdentityIdentity VoiceVoice

End-User Clients
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A Rich Portfolio of Applications from 
Cisco to Offer Unified Services

TelePresence Unified 
Communications

WebEx Collaboration 
ServicesTelePresence Unified 

Communications

WebEx
Collaboration 

Services

Physical Security 
and Surveillance 

Systems

Content 
Distribution 

Systems

Video 
Entertainment 

Systems

Digital Media 
Systems and 

Signage
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Traditional
Consumer Svcs.

Cloud 
Computing Svcs.

Unified 
Communications

Rich Media 
Services Future / Other

Cloud-Specific 
Infrastructure

Common Unified Service Delivery Infrastructure

Media-Specific 
Infrastructure

Service-Specific 
Infrastructure

FILE.DOC

FILE.DOC
DRE 

CACHE

LZ

WAN

LZ

Managed Svcs
Infrastructure

Purpose-Built 
Infrastructure

Business Services Consumer / Residential Services Cisco IP NGN

Cisco Unified Service Delivery
A single, horizontal platform to leverage across the entire service 
portfolio

“Personality” based on service category and/or business model

Services

Infrastructure
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New Service Delivery Models 
Demand A Secure Virtualized Approach

Hosted 
Unified 
Comms

Multi-tenancy, 
agility for 
new services

Consumer 
Video

Video dominates, 
rich multimedia 
services

Cloud 
Computing

Fundamental shift 
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Secure 
Delivery 
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Entertainment
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Value Proposition of an Architectural approach 
to enable Web 2.0 in the Enterprise

Deliver an architectural approach to connecting 
network services to applications to deliver 
business solutions

Leverage proven Cisco system and solution 
delivery processes to reduce risk
and differentiate enterprise offering

Enable advanced services and/or consulting 
practices targeting vertical markets

Localize systems and solutions with proven 
partners and channels

Enables enterprises to optimize network aware 
applications and services globally 
across their businesses
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Video Changes…Video Changes…
EverythingEverythingLive
Work Play Learn
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