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2008 Corporate Social Responsibility Report

This report documents Cisco's corporate social responsibility (CSR) efforts. It sets forth our CSR
philosophy and describes the progress we have made in initiatives directed at improving the health,
welfare, and sustainability of our business and the communities where we operate worldwide.

We have prepared the report using the current Global Reporting Initiative guidelines and the
United Nations Global Compact. It incorporates data and feedback received from our employees,
shareholders, customers, and the many private, government, and nongovernmental organizations
with which we partner.

We believe that the information in this report is a faithful representation of our business operations,
presented within the context of the company’s social and economic responsibilities. Please direct
any questions to citizenship@cisco.com.
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Letter from John Chambers
Chairman and CEO

Fifteen years ago, Cisco promised we would help change the way the world works, lives, plays,

and learns. Today we are much closer to realizing that vision. We now have an unprecedented
opportunity to improve how people conduct and organize their lives, and also how they interact with
their communities and the environment.

The conversations | have with business, community, and political leaders keep returning to the
same central issue: How should we prepare ourselves and the next generation for the future in the
face of economic, social, organizational, and climate change? Cisco is working not only to transform
networks, but also to transform how we think about and use networks to meet the challenges of that
fast-approaching future that concerns us all.

At Cisco we are using our unique capabilities to drive initiatives that really make a difference in the
world. With network-enabled innovation and collaboration, we can help transform how education

is structured and delivered, thereby raising standards of living. We can help transform how
societies provide services and benefits to their citizens. We can help transform how we impact the
ecosystem. And we can help transform how quickly and effectively we and our customers respond
to change—in the marketplace and the global community.

We aspire to be one of the best companies in the world, and part of that goal is becoming one of the
best companies for the world. This Corporate Social Responsibility Report offers an overview of the
responsible business practices and social investments that together enable us to create long-term
value for our business and for society.

%@ZW
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Letter from Tae Yoo
Senior Vice President of
Corporate Affairs

Whether we are speaking of a company, a society, or the planet itself, long-term sustainability
requires collaboration on a global scale. As this year’'s Cisco Corporate Social Responsibility
Report points out, Cisco collaborates with a variety of public, private, and nongovernmental
organization (NGO) partners in a broad range of social responsibility initiatives, all of them enhanced
by the power of networking.

Cisco recognizes that prosperity and human well-being flourish only when people's basic needs
have been met and they have the knowledge and practical skills to reach their potential within a
social and economic framework that allows them to succeed. Food, shelter, health, and security are
essential to human life. But education is a major catalyst that makes sustainable prosperity possible
in communities around the world.

Future global economic growth and social progress depend on providing students with a learning
environment that adequately prepares them to make a living and to contribute to their communities
in an increasingly knowledge-based economy. Unfortunately, however, educational practices

have not always kept pace with the needs of today's students and employers. Cisco is working in
partnership with public and academic institutions to help transform education through the Cisco
Networking Academy, the 21st Century Schools Initiative, and other global initiatives based on a
holistic blueprint for educational reform.

Since the inception of the Networking Academy, more than 2.6 million students have participated

in courses in more than 160 countries. We revamped 70 percent of the curricula over the last year
and a half to stay current with new developments and learning styles, and now offer courses in

all six United Nations languages and five other languages as of the end of FY08. Cisco and our
partners in the Least Developed Countries Initiative have helped more than 70,000 students in over
40 countries in the developing world to obtain an IT education. Of the 18,000 students who have
passed the Cisco CCNA course, 31 percent are women.

To meet basic human needs, Cisco and our employees are involved in a wealth of programs

in partnership with public sector organizations and NGOs to improve life in impoverished and
underserved communities. We invest in and support programs that not only deliver immediate
benefits, but also have the potential to grow to serve additional populations. We also look for strong
programs that can sustain themselves over time. And because we believe in the power of the
network to improve people’s lives everywhere, we focus on programs that take advantage of the
Internet and web 2.0 technologies.
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A Letter from Tae Yoo Our employees are generous with their time and money, as individuals and as members of Cisco
affinity groups and community organizations. In addition, our Leadership Fellows program places
some of our most gifted employees in local and global nonprofits, where they work to provide
guidance and management expertise.

The 2008 Corporate Social Responsibility Report provides an overview of our efforts in FY08, and
also offers a look forward as we continue to expand our existing initiatives and undertake exciting
new ones in concert with our partners.

e

All contents are Copyright © 1992-2008 Cisco Systems, Inc. All rights reserved. This document is Cisco Public Information. Page 6 of 164



Cisco and Citizenship

Spheres of Inﬂuenc\ \

\
* Channel Sales!Mnr\wling

y §'- Partners

® Employees \ \ I|
* Supply ChaInIMTul’acturing ‘

Direct Indirect

At Cisco, we take a disciplined approach to corporate social responsibility (CSR) that aims at
creating long-term benefit for our business and global communities through effective business
practices and social investments. Our commitment to responsible business practices helps ensure
sound management across our business ecosystem.

Through the following corporate citizenship activities, we seek to build trust in our company,
innovate our business, and benefit the global community as a whole.

Corporate Governance

Accountability and Responsibility

Responsible Management and CSR Governance

CSR, Business Resiliency, and Responsible Risk Management
Supplier Diversity

Stakeholder Engagement

Reporting Frameworks
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Cisco is committed to strong corporate governance policies and practices as well as promoting
outstanding leadership by our executive management team and our Board of Directors. Our
commitment and dedication to strong corporate governance practices is reflected in our Board's
effectiveness and accountability to both our shareholders and our stakeholders.

Beyond providing global access to information and seeking to support and improve the
communities in which we do business, we continually strive to create substantial, long-term value for
our shareholders by:

- Delivering solid, profitable growth in revenue and earnings per share over the past six years
- Remaining focused on execution for the short and long term
- Maintaining a strong balance sheet

- Establishing trust and integrity by employing corporate governance best practices
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Consolidated Statements of Operations Data
(in millions, except per-share amounts)

Years Ended July 26, 2008 July 28, 2007 July 29,2006
Net sales $ 39,540 $ 34,922 $ 28484
Income before provision for income taxes $ 10,255 S 9461 S 7633
Net income $ 8,052 S 7333 $ 5580
Net income per share—diluted $ 1.31 S 117 S 089

Consolidated Balance Sheets Data

(in millions)

July 26, 2008 July 28,2007 July 29, 2006
Cash and cash equivalents and investments $ 26,235 S 22266 S 17814
Total assets $ 58,734 $ 53,340 $ 43315
Shareholders’ equity $ 34,353 $ 31480 $ 23912
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We have instituted greater accountability in executive compensation through support of a pay-
for-performance compensation structure aligned with long-term value creation. A significant
portion of our executive officers' compensation consists of performance-based awards, and the
Compensation Committee benchmarks its program against a relevant peer group of companies.

We are also committed to rigorous and diligent oversight at every level across the company, ethical
and responsible management of our affairs, and corporate governance that exceeds requirements.
The steps we have taken to fulfill this commitment are enabled through clear and consistent
corporate governance policies that include the following:

- Our Board of Directors has adopted majority voting for uncontested elections of directors.
- A majority of our Board members are independent of management.

- Allmembers of our key Board committees—the Audit Committee, the Compensation and
Management Development Committee, and the Nomination and Governance Committee—are
independent, and meet regularly without the presence of management.

- We have a highly regarded code of business conduct that is monitored by our ethics office and is
annually affirmed by our employees. The Ethisphere Council awarded the Cisco Code of Business
Conducta Grade ‘A"

- Cisco provides various vehicles for employees to use to report ethical concerns, including email,
a confidential (anonymous) web form, and a globally available hotline. Our Audit Committee has
procedures in place for the anonymous submission of employee complaints on accounting,
internal controls, and auditing matters.

-In FY08, we adopted measures that continue to enhance our practices to further align
management interest with shareholders. These include an adoption of stock ownership guidelines
for our nonemployee directors and executive officers, and a compensation recoupment policy that
applies to all of our executive officers.

- Through our strong internal controls, including our internal audit control function that reports
directly to the Audit Committee, we maintain critical oversight over the key areas of our business
and financial processes and policies.

Our Nomination and Governance Committee is responsible for overseeing, reviewing, and making
periodic recommendations to the Board of Directors concerning Cisco's corporate governance
policies. We maintain a corporate governance page on our website with key information about our
corporate governance initiatives, including Cisco's Corporate Governance policies, Cisco's Code of
Business Conduct, and charters for each of the committees of the Board of Directors. The corporate
governance page can be found by clicking on “Corporate Governance” in the Investor Relations
section of our website, at investorcisco.com.
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Workplace Rights

Cisco strives to treat
employees, and the
communities in which we
serve, with respect and
dignity.

A supporter of the United
Nations Universal Declaration
of Human Rights and Global
Compact, Cisco's codes of
conduct, employee policies
and guidelines substantially
incorporate laws and ethical
principles including those
pertaining to freedom of

association, nondiscrimination,

privacy, collective bargaining,
compulsory and child labor,
immigration, and wages and
hours. Consistent with Cisco's
culture and applicable laws,

employees are encouraged to:

- Promote a safe, healthy,
and supportive work
environment where
employees can contribute
their skills; and

- Participate with local
stakeholders in addressing
community well-being,
social and economic
development, and
environmental preservation.

Employees shall respect the
human rights and dignity

of others as outlined in the
Code of Business Conduct,
employee policies, and
guidelines or local laws
applying and abiding within
the scope of their individual
roles and responsibilities
to whichever sets higher
standards.

2008 Corporate Social Responsibility Report

Responsible Management and
CSR Governance

Cisco believes itis our responsibility to conduct our business in a sustainable manner, with
respect for our employees, our partners, our suppliers, our stakeholders, our shareholders, and the
communities in which we do business.

We invest significant time and resources to help ensure that our activities and policies are consistent
with and promote our goals, initiatives, and business values. Our Sustainable Business Practices
(SBP) group works directly with Cisco executive leadership to continuously improve our corporate
social responsibility practices and programs, and engages with our global stakeholders to evaluate
our CSR performance by assessing our social, ethical, and environmental practices and policies.

Cisco's Board of Directors oversees the impact of the company'’s policies and activities on our
responsible business management and overall CSR performance through the SBP group, as well as
through various CSR issue-related councils, project teams, and embedded businesses processes.

Supporting Integrity in the Workplace: All employees are required to acknowledge the
Code of Business Conduct each year.

We believe that each employee at Cisco is individually responsible for maintaining the highest
standards of ethical behavior. To that end, Cisco strives to ensure that employees have access

to information, resources, and guidelines in support of each employee’'s own good judgment, to
provide employees with the skills to evaluate individual situations and take the appropriate action.
Violation of a Cisco policy, guideline, or practice could result in disciplinary action, up to and
including termination of employment.

Internally, we ask all of our employees and our subsidiaries, as well as members of the Cisco

Board of Directors, to commit to ethical business practices in their work lives, and to reaffirm that
commitment by reviewing and agreeing to abide by the Cisco Code of Business Conduct. All
employees are required to acknowledge the Code of Conduct each year. Developed by the Cisco
Ethics Office, the Code of Business Conduct won Cisco recognition by Ethisphere Magazine as
one of the “world’s most ethical companies” in 2008. The Code of Business Conduct, or COBC as it
is known inside Cisco, has been designed to deter wrongdoing and to promote:

-Honest and ethical conduct, including the ethical handling of actual or apparent conflicts of interest
between personal and professional relationships

- Full, fair, accurate, timely, and understandable disclosure in reports and documents that Cisco files
with, or submits to, government agencies and in other public communications

- Protection of Cisco's confidential and proprietary information, and that of our customers and
vendors

- Compliance with applicable governmental laws, rules, and regulations
- The prompt internal reporting of violations of this code

- Accountability for adherence to this code

All contents are Copyright © 1992-2008 Cisco Systems, Inc. All rights reserved. This document is Cisco Public Information.
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Cisco and Citizenship

An example of how we integrate ethics training and support for human rights and fair treatment of
workers in the workplace can be seen in our Workplace Rights guidelines.

Ensuring Ethical Sales and Marketing Practices

As we do with our general employees, we offer our sales teams guidance and support to ensure
that each business transaction is conducted ethically, responsibly, and in compliance with both local
laws and Cisco's policies.

Approximately 80 percent of the company’s revenue is generated through our partner companies.
Partner companies are evaluated before being invited to become a Cisco partner—a vetting
process that includes background investigations of the company’s principals, and investigation into
the company'’s current and prior business dealings.

In addition, partners are asked to sign and abide by contracts that outline Cisco's acceptable
business practices, as well as the company'’s obligations to abide by all relevant laws and
regulations.

Cisco's Distribution Review Board—consisting of the vice president for distribution in the relevant
channel, company legal advisors, representatives of our Brand Marketing team, and members of our
finance organization—reviews and approves all partner contracts at the time of initial signing, and
each time the contract is up for renewal, to ensure compliance.

Cisco requires our distributors to submit point-of-sale data for inspection by Cisco on a regular
basis. In addition, Cisco partners and resellers receive online training in Cisco's policies and
procedures, as well as support by Cisco's legal team and Human Resources staff.

We strive to protect and actively enhance the personal dignity of our employees and the
communities in which we operate. We maintain a specific corporate policy on human rights and
other codes and policies addressing human rights for our employees and suppliers.

With regard to our products and the customers of our products:

- Cisco does not customize, or develop specialized or unique filtering capabilities, in order to enable
governments to block access to information.

- Cisco sells the same equipment with respect to all functionality relevant to human rights concerns.

- Cisco is not a service or content provider or network manager.

Cisco has no access to information about individual users of the Internet except if network
administrators provide it to us in the course of our providing services for our products.

All contents are Copyright © 1992-2008 Cisco Systems, Inc. All rights reserved. This document is Cisco Public Information. Page 12 of 164
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Cisco and Citizenship
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Responsible Risk Manageme

In a changing world, the responsible assessment of risk is part of doing business as a global
company. To maintain our business resiliency, Cisco works to anticipate and prepare for major
disruptive events that might threaten our ability to conduct business.

From deploying redundant communications systems to maintaining the safety of Cisco employees
to dealing with pandemic threats and natural disasters to evaluating geopolitical risks within our
supply chains, Cisco seeks to ensure business continuity across our company.

Part of this process requires the development of “risk maps” that measure the likelihood and
severity of an adverse event based on interviews with the risk owners within the company. These
risk maps identify the portfolio of assets that are at risk, the level of risk, what considerations need to
be built into the business model to address the risks, and how the risks should factor into a group’'s
or business unit's decision-making process.

Factors used in relative risk ranking and mapping include geopolitical and financial events,
pandemic events such as an outbreak of avian flu, and governmental stability. Potential disruptions
in our supply chain, including events at key manufacturing and commodity supplier sites as well
as business-critical infrastructure sites, such as airports, are monitored by the Supply Chain Risk
Management (SCRM) team using a worldwide alert service, to ensure minimal disruption.

Reducing Risk in the Supply Chain

Cisco has one of the most complex supply chains in the IT industry, with almost 200 product families
that require more than 35,000 component parts. Our partners provide electronic manufacturing,
testing, design, transportation, logistics, and other services. With a complex supply chain that

is globally dispersed, managing supplier relationships is a complex, demanding, and ongoing
process.

Cisco works closely with our manufacturing and component suppliers as well as logistics partners
to ensure quality and reliability in our supply chain, and we conduct regular performance reviews
with them to proactively identify areas for continual improvement.

Our supply chain risk management organization helps to develop analytics to assess and predict
risk scenarios and then works directly with the manufacturing and supplier entities to help identify,
assess, and avoid risks. Site assessments are undertaken directly, or we employ a third-party
assessor to do the inspection. Risk assessors employ actuarial data to look at factors such as the
potential for a natural disaster at the site.

All contents are Copyright © 1992-2008 Cisco Systems, Inc. All rights reserved. This document is Cisco Public Information. Page 13 of 164
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Cisco and Citizenship In 2008, the Emerging Countries Supply Chain Team updated and improved upon the emerging
economies analytical processes developed in 2007 The team incorporated techniques taught in
the world's leading international business schools to extend our view into our supply chain, with the
goal of enhancing our ability to proactively understand and address the unique challenges of these
countries. The newly bifurcated model takes into consideration the operating environment as well
as the sales environment to identify the supply chain transformation required to improve Cisco's
supply chain performance and customer satisfaction, based on the unique aspects of each country.

The following factors are now taken into consideration:

Risk Management in the Operating Environment

End-to-End Supply Chaln

Customs clearance lead times

Customs duties
Product lead time

Logistics/trans portation
availability

Labor poolrates
Rule of Origin standards

Country of origin requirements

Infrastructura

Emergency medical services
[EMS) skill set

EMS partner base
Existing supply base

Possible future supply base

Channel partners
Distributor Tier 1 and 2 split
CA depots in-country

Special economic zones

Length of benefits/term
Export/import compliance

Local buy/sell

Sales offices and personnel
strength

PESTEL!

Gross domestic preduct (GDP)

iPod Index?
Regional demographics

Local demographics

Corruption
Transparency
Corporate social responsibility

Stability — political, economic,
social

Rule of law and gowvernance
Currency stability

Expatriation (foreign exchange
controls )

Economic development
participation

Institutional voids
Technclogy trends

Risks

Tax - income, value added tax,

indirect

Jobs due to Cisco presence

! PESTEL refers to poltical, economiz, social, technaological, environmental, and legal factors.

2 The iPod cumency index measures buying power based on local prices for the Apple iPod.
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Cisco and Citizenship Risk Management in the Sales Environment
Revenue Market Size Other Market Information
Bookings Total addressable market  Top competitors
“Plan” revenue Practical addressable Top 10 products (sellers)
market
“Incremental” revenue Cisco share of market Top customers
Revenue at stake by deals Development financing In-country competitive
due to COO landscape by segment
Revenue Product Customer
opportunity/challenges segment/technology feedback/satisfaction
Intellectual property Group/channel/relevant Notable product
protection growth rates segmentation trends
Gray markets Notable market
segmentation trends
Brand protection Areas of underperformance

Counter-trade
Brand awareness

In-country company
benchmarks

Internal benchmarks

We also determine site-specific risks to buildings and equipment. For example, one location may
introduce a higher geopolitical risk but present fewer natural-hazard risks. The goal is to anticipate
and avert possible problems.

For example, each year, suppliers are asked to respond to a Business Continuity Planning (BCP)
assessment questionnaire prepared by the Global Supply Chain Management team, which helps
Cisco assess suppliers ability to maintain business continuity.

To support sound business resiliency decisions throughout our relationships with our suppliers,
we meet regularly with the contract manufacturers and key component suppliers who build or add
value to our products, to discuss what risks we face and what actions those risks require. In the
process, we seek to develop long-term, mutually beneficial relationships with our suppliers.
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Ensuring an Ethical Supply Chain

How Cisco products are created—from a human rights perspective, from an environmental
perspective, and from a community perspective—is very important to Cisco. In FY08, Cisco's
top suppliers were asked to respond to additional questions regarding their own corporate social
responsibility practices. To help ensure that our supply chain continues to be sustainable, Cisco
also partners with a number of organizations dedicated to developing and disseminating best
practices in the production and distribution of Internet and electronic technology and equipment.

Ciscois an early member of the Electronic Industry Citizenship Coalition (EICC), a group of companies
whose mission is to create a comprehensive set of tools and methods that support credible implementa-
tion of a Code of Conduct throughout the electronics and information and communications technology
(ICT) supply chain. Cisco sits on the Board of Directors of the organization and has helped guide the
organization's expansion, and representatives are also involved in various work groups. Through the EICC,
Cisco has actively contributed to the development of standardized methodologies, tools, and processes
for assessing and monitoring supply chain social responsibility across our industry sector.

All Cisco suppliers are provided with the Cisco Supplier Code of Conduct, which conforms with the
EICC code and sets forth performance and compliance expectations across five areas of social
responsibility:

- Labor

- Health and safety

- Environmental

- Management system

- Ethics

Inaddition, Cisco is a long-time board member of the Global e-Sustainability Initiative (GeSl), a consortium
of companies formed in 2001 in support of the United Nations Millennium Development Goals.

Through our involvement in GeSi, Cisco is working with other IT companies to further sustainable
development in the IT sector, with particular focus on ICT product responsibility, supply chain
management, and climate change. Work groups dedicated to these specific issues aim to provide
industry advice to companies, policymakers, and consumers by:

- Creating an open and global forum for the improvement of products, services, and access to ICT
for the benefit of environmental sustainability and society

- Facilitating international and multistakeholder cooperation for the ICT sector
- Encouraging harmonization and continual improvement in sustainability management within the industry

- Promoting and supporting greater awareness, accountability, and transparency

All contents are Copyright © 1992-2008 Cisco Systems, Inc. All rights reserved. This document is Cisco Public Information. Page 16 of 164
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Supplier Diver ity
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In addition to our manufacturing suppliers, Cisco works with a number of vendors, many of whom
represent small businesses that provide a number of services to Cisco. Diversity among these
suppliers is an important part of our supply chain philosophy. We believe diversity is good for our
business in a variety of ways:

- Regional diversity gives us access to worldwide skills and markets, and provides business
resiliency if disruptions should occur in a particular region. It also helps reduce transportation
costs.

- Culturally diverse suppliers offering different viewpoints and styles of interacting help us develop
and market products that fit the needs of the global community.

- Social diversity promotes inclusiveness that benefits communities and local economies.

- Regional diversity helps balance the risks to the supply chain posed by such factors as potential
civil unrest, natural hazards, and economic uncertainties.

The Cisco Global Supplier Diversity Business Development (GSDBD) program was established
more than 15 years ago to provide equal access to businesses owned by minorities, women,
people with disabilities, and military veterans, as well as to companies in historically underutilized
business zones (HUBzones). Cisco has an internal goal of awarding 10 percent of our supplier
expenditures to such businesses.

This program also provides ongoing supplier diversity training throughout Cisco's business units. To
help identify diverse suppliers, Cisco works with external inclusion organizations and with Cisco's
own employee networks. We have also implemented a vendor management tool that allows us to
manage certified diverse suppliers.

For the past four years, Cisco has been recognized for our supplier diversity efforts by
DiversityBusiness.com. Cisco ranks as one of the top 50 United States companies providing
multicultural business opportunities, based on feedback received from more than 350,000 women-
and minority-owned businesses.
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Stakeholder Engagement*
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At Cisco, we engage with a wide range of stakeholders, including our employees, customers,
investors, governments, and communities. Much of this engagement takes place as part of normal
business practice, but we also solicitimportant feedback from stakeholders specifically on issues
around our corporate citizenship activities.

Cisco consults with our stakeholders when we want to consider their views and involvement in
making and implementing a business decision. This process also provides significant opportunities
to further align our business practices with societal needs and expectations to help drive long-term
sustainability and shareholder value.

Dialogue with our external and internal stakeholders improves our understanding of how Cisco is
perceived, helps us evaluate stakeholder satisfaction, strengthens our citizenship programs, and
allows us to identify important issues to address.

Through these engagements, Cisco aims to gain perspective and insight regarding our corporate
citizenship performance, specifically:

- To learn more about how Cisco's current corporate citizenship is perceived and where the
company could be more transparent or change current practice

- To get forward-looking information from stakeholders with particular subject-matter expertise,
industry knowledge, or insight into our lines of business and specified growth areas

- To provide Cisco leadership with a chance to listen to different perspectives and build ongoing
relationships with key influencers

The feedback from recent stakeholder engagements indicates that our stakeholders believe Cisco
has made progress in areas of corporate social responsibility (CSR). Stakeholders view Cisco as
aleader in CSR, as evidenced by our participation in the Electronic Industry Citizenship Coalition
(EICC) and the Global e-Sustainability Initiative (GeSl), for example. In addition, stakeholders view
Cisco as transparent, accessible, and a strong performer, and they feel our participation in external
groups is wide ranging.

For the future, our stakeholders look to Cisco to provide more nuanced data and metrics in support
of our CSR activities, as well as to anticipate trends and continue to play a leadership role in
addressing emerging CSR issues.
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Cisco and Citizenship Cisco’s Commitment to Stakeholders
Cisco engages with a diverse range of stakeholders:

- Communities and civil society: Through our operations and corporate and employee
contributions, we strive to enhance the quality of life in the communities where we live and work,
and upon which we depend.

- Customers and consumers: Our company consistently strives to treat customers and consumers
fairly and honestly, maintain product quality and integrity, engage in responsible marketing and
consumer information practices, and address social and health issues related to our products.

- Employees: We are committed to fostering workplaces that are safe and professional and that
promote teamwork, diversity, personal development, and trust.

- Environment: We are committed to reducing the environmental impact of our activities and
promoting the sustainable use of the natural resources on which we depend, while providing
quality products that meet the needs of our customers and consumers.

- Governments: We are firmly committed to conducting business in compliance with the letter and
spirit of the law, regulatory requirements, and other accepted standards of business conduct, and
to working with legislators and government officials.

- Shareholders: We seek to create shareholder value by working hard and responsibly to achieve
superior financial results, and through our commitment to transparency and integrity in our financial
reporting.

- Suppliers/business partners: In all our business dealings, Cisco strives to be honest and fair. We
seek to establish and maintain productive relationships with our business partners. In our markets,
we will compete vigorously but fairly, complying with all laws protecting competition and the
integrity of the marketplace.

Cisco actively collaborates and engages with the following stakeholder organizations:

- The Carbon Disclosure Project, an independent nonprofit organization dedicated to creating
a lasting relationship between shareholders and corporations regarding the implications for
shareholder value and commercial operations presented by climate change.

- Climate Leaders, an EPA industry-government partnership that works with companies to develop
comprehensive climate change strategies.

- The Clinton Global Initiative, a nonpartisan community of global leaders from various backgrounds
whose goal is to devise and implement innovative solutions to some of the world's most pressing
challenges.

- CSR Europe, the leading European business network for corporate social responsibility, whose
mission is to support member companies in integrating CSR into their day-to-day business
activities.

- International Telecommunication Union (ITU), a nonprofit organization dedicated to providing
access to telecommunications technology on a global scale, to improving lives, and to
safeguarding human rights.

- The United Nations, the United Nations Development Programme, and the United Nations
Environment Programme.
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- Global eSustanability Initiative, an organization dedicated to the creation of an open and global
forum for the improvement and promotion of products, services, and access to ICT for the benefit
of human development and sustainable development

- The Electronic Industry Citizenship Coalition (EICC), whose goal is to create a comprehensive set
of tools and methods that support credible implementation of the Code of Conduct throughout the
electronics and information and communications technology supply chain.

- The Climate Group, an independent, nonprofit international organization dedicated to advancing
business and government leadership on climate change.

- Environmental Defense Fund, a leading national nonprofit organization that links science,
economics, and law to create innovative, equitable, and cost-effective solutions to society’'s most
urgent environmental problems.

- The World Business Council for Sustainable Development (WBCSD), a CEO-led, global association
of some 200 companies dealing exclusively with business and sustainable development.

- The World Economic Forum (WEF), an independent international organization committed to
improving the state of the world by engaging leaders in partnerships to shape global, regional, and
industry agendas.

Cisco engages with the following stakeholder organizations in a monitoring or educational capacity:

Amnesty International

Catholic Agency for Overseas Development
Centre for Reflection and Action on Labour Issues
Good Electronics

European Metalworkers' Federation

Global Reporting Initiative

Greenpeace

International Metalworkers' Federation

Silicon Valley Toxics Coalition

Centre for Research on Multinational Corporations

Through industry forums, Cisco engages with the following stakeholder organizations:

The Association for Sustainable & Responsible Investment in Asia
Ethics and Compliance Officers Association

Ethifinance

The Ethical Funds Company

Henderson Global Investors

Interfaith Center on Corporate Responsibility

World Wildlife Fund

All contents are Copyright © 1992-2008 Cisco Systems, Inc. All rights reserved. This document is Cisco Public Information. Page 20 of 164



2008 Corporate Social Responsibility Report

Cisco and Citizenship

Cisco's corporate social responsibility practices improve our accountability, business sustainability,
and employee well-being, and contribute to environmentally conscious operations and products.
Cisco consults with a diverse pool of stakeholders concerning existing and emerging issues
relevant to our industry.

In addition to our responsible management practices and stakeholder consultation, we support and
report against the following voluntary reporting guidelines and frameworks:

- Progress on the United Nations Global Compact

- United Nations Millennium Development Goals

- Key Performance Indicators

- Global Reporting Initiative Indicators & Telecommunications Supplement
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Progress on the United Nations
Global Compact

The United Nations Global Compact (UNGC) aims to bring businesses together with UN agencies,
labor organizations, civic organizations, and governments to address critical issues affecting much
of the world's population.

The purpose of the UNGC is to expand prosperity and peace through the creation of sound
business, trade, and investment practices. To achieve this, participating businesses are asked
to align their practices with principles in the areas of Human Rights, Labor, the Environment, and
Anti-Corruption.

Cisco has supported the UNGC since 2001. Our commitment to the organization is reflected in the
integration of the UNGC principles into our own codes of conduct, our commitment to the Electronic
Industry Citizenship Coalition, our human resources policies, and our environmental programs, to
name a few examples.

Ten Principles of the UN Global Compact

Human Rights
- Principle 1: Businesses should support and respect the protection of internationally proclaimed
human rights; and

- Principle 2: make sure that they are not complicit in human rights abuses.

Labor Standards
- Principle 3: Businesses should uphold the freedom of association and the effective recognition of
the right to collective bargaining;

- Principle 4: the elimination of all forms of forced and compulsory labor;
- Principle 5: the effective abolition of child labor; and

- Principle 6: the elimination of discrimination in respect of employment and occupation.

Environment
- Principle /: Businesses should support a precautionary approach to environmental challenges;

- Principle 8: undertake initiatives to promote greater environmental responsibility; and

- Principle 9: encourage the development and diffusion of environmentally friendly technologies.

Anti-Corruption
- Principle 10: Businesses should work against corruption in all its forms, including extortion and
bribery.
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United Nations Millennium
Development Goals

The United Nations Millennium Development Goals (MDGs) were created in response to the
world’s primary development challenges. From cutting poverty in half to halting the spread of HIV/
AIDS, the eight goals are drawn from the Millennium Declaration signed by 147 heads of state and
governments in 2000. They serve as blueprints for governments toward building a better world

in the 21st century. Specifically, signers and supporters of the MDGs have committed to making
recognizable progress on addressing these issues by the year 2015.

Cisco has supported both the MDGs and the United Nations Development Programme, the UN
sponsoring organization, since their inception. In FY08, Cisco joined representatives from Google
and the UN to unveil the MDG Monitor, an online web based portal that allows interested parties to
access accurate and timely information on how much progress is being made toward achieving the
MDGs both globally and at the country level, a project that Cisco helped develop.

Intended to serve as a resource for policymakers, development practitioners, journalists,

students, and others, the tools at MDG.org provide information on the number of families living in
extreme poverty (defined as an income of less than $1 per day), the number of underweight and
malnourished children, and other indicators, on a global scale in real time. Country-specific reports,
outlining progress by goal, are also available.

By using the power of the human network to bring focus to the needs of some countries, and the
successes of others, Cisco firmly believes that the MDG Monitor can effectively promote renewed
national efforts, and guide expertise and resources to those in need.

We also believe that Cisco's education, human services, environmental, and partnership projects
around the world are helping to address the MDGs.
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Key CSR Performance Indicators

The Key Performance Indicators (KPIs) in the table below represent a quantification of our corporate
social responsibility (CSR) performance and progress over the past year.

We regularly review and track our performance in these areas throughout the year, and provide the
results to Cisco leaders and program managers. In addition, we compare our performance against
our competitors and other corporate social responsibility leaders to arrive at a benchmark.

The table provides an overview of Cisco's CSR performance. Additional details can be found throughout
each section of the Cisco Corporate Social Responsibility report.

Indicators FYO05 FYOG FYO7 FYOB
Employee Percentage of employees who B1% B5% BE% BT%
satlsfaction agreed with seven statements

about Cisco as a place to work
(average)
Voluntary Total voluntary attrition as 450%  545%  452%' 501%
smployss percentage of ending headcount
attritien
Health and Mumber of nonfatal injuries and 129 107 a3 137
safety (U.5. ilnesses
only)
Women Women as percentage of total 21.80% 2210% 23% 23.50%
glebal employees
Women in VP positions or above 13.20% 14.00% 1270% 15.50%
as percentage of global
employees
Ethnic Ethnic minorities as percentage  42.30%  42.80%  43.70%  44.70%
mill;:;rﬂiﬂ {U.S.  of total U.S. employees
an

Ethnic mincrities in VP positions 17.680% 17.50% 15680% 2220%
or above as percentage of total
U.5. employees
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Environmeantal KPI

M 24 801 28484 34922 39,540

metric tons of 426,052 526,155 498,250 408,643

carbon dicxide

equivalent

(mTCOe)

mTCO.e par SM 7.2 18.5 143 10.3

total net sales

mTCO e 171,1402 211178 219,874 221,082

mTCO.e per SM not T4 6.3 56

total net sales applicable?

millions of kWh =0 14 112 342

mT recycled not 4516 7102 Bo0E6
available
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Soclal Impact
Total corporatewide and 865 £115.5 £116.8 £02
foundation cash and millicn millicn muillicn millicn
in-kind contributions
Mumber of hours 235,000 160,000 130,000 91,160
volunteered by employees

Mumber of active students 586,840 597,085 637,304 716,987
in Cisco Networking

Academy courses®

Cisco leaders who share 5 B 17 20
their expertise with

nonprofit organizations

Mumber of countries or 160 160+ 160+ 160+

regions where Cisco
currently invests or

manages programs®

Significant collaborations H 36 34 4
with corporate partners,

nonprofit organizations,

and NGOs

1 FY07 percentage adjusted for acquisitions.

2 pyps Scope 3 emissions could not be upgraded like air travel emissions for FY08 — FY08, so the
reported value is the same as previously reported and should not be trended with or compared to later
Vears.

2 Recycled squipment represants material sant to Cisco's moycling vendaors. Cisco collects equipment fram
customer and service retumns as well as Cisco intemal retumn and employee eScrap efforts. A portion of
retumed equipment is epaired i needed and mpurposed, with the balance sant to a Cisco eoycling
wendor.

4 In FY0S voluntearism increased significantly as part of that year's 20 Years of Service campaign.

5 |n FY0A the Matworking Academy standardized on an “active” definition for caleulating student,
academy, instructor, and country metrics that uses a 12-month paricipation window. The data in this table,
based on the new active definition, has changed compared to data reported in previous Cisco Corporate
Social Responsibility Reports.

8 Far administrative purposes, we have defined some regions as countries that are not autonomous states
or are not recognized as countries by international bodies such as the United Mations. Examples of these
include American Samoa, French Polynesia, Hong Kong, and Puero Rico.
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Report on Global Reporting
Initiative Indicators

The Global Reporting Initiative (GRI) is an independent, nonprofit organization that has pioneered
the development of the Sustainability Reporting Guidelines (SRGs), which serve as the cornerstone
of one of the world's most widely used sustainability reporting frameworks,

The GRIis committed to the continuous improvement and application of its reporting guidelines
worldwide, and through the SRGs, sets out the principles and indicators that organizations can use
to measure and report their economic, environmental, and social performance.

Cisco shares GRI's commitment to corporate transparency, accountability, reporting, and
sustainability, and employs these guidelines to measure our own performance in these areas.

Information in the table below cross-references our report content with specific GRI indicators.

GRI Cross Reference

STRATEGY AND ANALYSIS
No. Question/indicator: Reported: Links
14 Statement from the most senior Yes Letter from John Chambers

decision-maker of the organization about the
relevance of sustainability to the organization
and its strategy

1.2 Description of key impacts, risks, and Yes Cisco and Citizenship
opportunities

All contents are Copyright © 1992-2008 Cisco Systems, Inc. All rights reserved. This document is Cisco Public Information. Page 27 of 164



2008 Corporate Social Responsibility Report

Cisco and Citizenship

No.

ORGANIZATION PROFILE

Question/indicator:

Organization Profile

21

2.2

23

>

&

27

210

Mame of the crganization
Primary brands, products, and/or services

Operational structure of the organization,
including main divisions, operating
companies, subsidiaries, and joint ventures

Location of organization's headquarters

Number of countries where the organization
operates, and names of countries with either
major operations or that are specifically
relevant to the sustainability issues covered
in the report

Mature of ownership and legal form

Markets served (including gecgraphic
breakdown, sectors served, and types of
customers/beneficiaries )

Scale of the reporting crganization,
including: Number of employees, Met sales,
Total capitalization broken down in terms of
debt and equity, Quantity of products or
services provided

Significant changes during the reporting
period regarding size, structure, or ownership
including: The location of, or changes in
operations, including facility openings,
closings, and expansions; Changes in the
share capital structure and other capital
formation, maintenance, and alteration
operations

Awards received in the reporting period

Reported:  Links

Yes Cisco 7

Yes About Cisco G

Yes Cisco Corporate Overview C7

Yes Cisco Fact Sheet G

Yes Cisco Offices Worldwide &5

Yes Cizco Investor Relations 7

Yes Cisco Corporate Overview G

Yes Annual Financial Statements
[

Yes Cisco Annual Reports G

Yes CSR Mwards 7

Corporate fwards G
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REPORT PARAMETER

Ne.  Question/indicator: Reported: Links

3.1 Reporting peried for information provided Yes Cisco Fiscal Year 2008
3.2 Date of most recent previous report Yes Cisco Fiscal Year 2007 &
33 Reporting cycle (annual) Yes Previous Reports G

34 Contact point for questions regarding the Yes citizenship@cisco.com

report or its contents

Report Scope and Boundary

3.5

a7

310

311

Process for defining report content,

including: Determining materiality, Pricritizing
topics within the report, and |dentifying
stakeholders the crganisation expects to use
the report

Boundary of the report (e.g., countries,
divisions, subsidiaries, leased facilties, joint
ventures, suppliers)

State any specific limitations on the scope or
boundary of the report

Basis for reporting on joint ventures,
subsidiaries, leased facilties, outsourced
operations, and other entities that can
significantly affect comparability from pericd
to peried and/or between organizations

Data measurement technigues and the bases
of calculations, including assumptions and
technigues underlying estimations applied to
the compilation of the Indicators and other
information in the report

Explanation of the effect of any re-statements
of information provided in earlier reports, and
the reasons for such re-statement [e.g.,
mergers/acquisitions, change of base
years/periods, nature of business,
measurement methods )

Significant changes from previous reporting
pericds in the scope, boundary, or
measurement methods applied in the report

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Cisco and Citizenship

Cisco and subsidiaries

Only as noted in report

Cisco uses equity share to set
boundaries for reporting.
QOutsourced operations are
included to the extent included
in discussions of direct and
indirect supply chain.

Key Performance Indicators
Only as noted in report

Key Performance Indicators
Only as noted in report

Key Performance Indicators
Only as noted in report
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Gri Context Index

Table identifying the location of the Standard Yes Global Reporting Initiative
Disclosures in the report Indicators

Policy and current practice with regard to
seeking external assurance for the report. If
not included in the assurance report
accompanying the sustainability report,
explain the scope and basis of any external
assurance provided. Also explain the
relationship between the reporting
organization and the assurance provider(s)

No
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