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Video at the core of our DNA

Scientific Atlanta is the Center of Excellence for SP Video
within Cisco
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Building on Unmatched Experience
Cisco Video Product & Solutions

Over 260 video head-ends deployed
globally at Cable & Telco Operators

Leading Cable Access Provider in
Europe

7 Of Top 10 IPTV European Telco
Use Cisco IP Network Solutions

— IP NGN Core & Carrier Ethernet
Leading EMTA Provider in Europe

Of the 5 Microsoft TV Commercial
deployments in Europe, Cisco
Provides End to End IP Network
Solutions & STBs To 4 Of them

— Includes DT/ToLine Germany

Over 33 million Cable/IP Enabled clobintornet
Digital STBs

— Over 8 Million DVR units shipped
— Over 7 Million HD STBs shipped

(source: Cisco)
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A better user’s experience across the Range of
Video Service Types
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Consumers Needs Are Changing....

The consumer drives
the media experience
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Video 2.0: Shaping New Network Requirements

Video 2.0 Connected Home Network &

Content & Con_sumer Content Delivery
Devices

» Deliver personalized » Huge bandwidth increase:
experiences one to many -> one to one

= Enable new internet services ® Traffic flows unpredictable:
AND enhance traditional Network must
video services dynamically adapt

» Time-shifting, place-shifting, = =Larger content libraries, more
device-shifting users, greater concurrency

: » Personalized delivery
Ethnic Content

_|
®
®
<
@
o
>
O
@
Y
=
o
>
®

Long Tail Content — - — Broadcast
Mass BT = " ; Services
Appeal Content = .

On-Demand
Services

Filifi. JypJAB




Video2.0 is First About Preserving End
User Quality Of Experience

Service Availability & Reliability
Limited Frequency & severity of impairments
Content Quality & Scope
Premium Content, live events, exclusivity, VoD catalogue quality etc..
Content Definition & Resolution
D1, HDTV, Dolby Surround, AAC, etc...
Customer Care & Management:
Time & way to solve end user video related problems
Video2.0 Service Usability
Easiness & friendliness of service discovery & selection interface
foundation of a new TV viewing experience
Channel Surfing Experience
Satellite, Cable and DVB-T Benchmark

Source Infonetic 2007 and Cisco internal survey with Video customers







