Cisco SYSTEMS

UK Press Contacts:

Sam Burrough Armand David / Simone Huber
Cisco Systems Brands2Life

+44 (0)20 8824 1000 +44 20 7592 1200

sburroug @cisco.com cisco@brands2life.com

MOTOROLA TO DEVELOP DUAL-MODE CELLULAR/WI-FI ENTERPRISE
SEAMLESS MOBILITY SOLUTION WITH CISCO

Innovative Solution Includes Dual-Mode 802.11 VolP/GSM Phones that Extends the
Desktop for Anywhere, Anytime Communications

Cisco Systems to deliver a seamless enterprise mobility solution that will include
Wireless Local Area Networking (WLAN) Internet Protocol (IP) telephony and cellular
phone technologies. By blending key features and benefits of mobile cellular, 802.11
wireless and enterprise fixed networks, the Motorola-Cisco solution will provide a single
mobile communications device that bridges the physical and virtual-office environments

to enable anytime, anywhere communications for mobile business professionals.

The strategic alliance with Cisco is part of Motorola’s overall strategy targeted at helping
enterprise and business customers solve the challenges associated with today’s
increasingly mobile and virtual workforce. Motorola will leverage its 60-plus years of
experience as the trusted provider of mission critical wireless communications solutions
to introduce a broad portfolio of integrated mobile communications and services to

enterprise and business customers.

“Motorola is strengthening and expanding its enterprise offerings by developing strategic
business relationships with leading companies like Cisco to help create a complete
solutions portfolio,” said Greg Brown, President of Motorola’s Government and

Enterprise Mobility Solutions business. “Cisco is a world-class I[P Communications and



WLAN infrastructure company and we’re pleased to add them to our ecosystem of

partners.”

Anywhere, Anytime Business Communications
The technologies will come together in the form of dual-mode cellular and Wi-Fi phones
that will help enterprises increase employee productivity, boost company agility and

allow greater cost and security control over its information technology environments.

The Motorola and Cisco solution will operate using 802.11 technology inside the
enterprise and cellular telephony elsewhere, with a seamless hand-off of communications
between networks. The solution will be available as an extension to the Cisco

CallManager IP-based communications system, utilizing a standards-based interface.

“This innovative collaboration combines the expertise of two world-leading companies to
deliver a complete communication ecosystem that meets the diverse and demanding
business-critical communications requirements of today’s most dynamic businesses,”
added Brown. “Our solution will extend the power of integrated communications across

the enterprise and seamlessly out into the world.”

“The convergence of cellular and WLAN networks on a single device further enhances
the value proposition of IP-based applications for the enterprise,” said Barry O’Sullivan,
vice president and general manager for the Cisco IP Communications Business Unit. “A
dual-mode solution will add a very important dimension to Cisco’s growing voice

business.”

Motorola solution elements will include dual-mode devices and network mobility enabled
by their Wireless Services Manager. Cisco will provide IP telephony and WLAN
infrastructure. Motorola and Cisco plan to extend the initial solution offering to include
additional Cisco CallManager features and deliver the Cisco IP Communications

experience to enterprise workers whenever and wherever they are needed.



Motorola and Cisco are working together on both solution development and go-to-market

plans to make this dual mode solution available in early 2006.

About Motorola

Motorola is a Fortune 100 global communications leader that provides seamless mobility
products and solutions across broadband, embedded systems and wireless networks. In
your home, auto, workplace and all spaces in between, seamless mobility means you can
reach the people, things and information you need on the go. Seamless mobility harnesses
the power of technology convergence and enables smarter, faster, cost-effective and
flexible communication. Motorola had sales of US $31.3 billion in 2004. For more

information: www.motorola.com.
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