
SmartCity 
M al ta 

in tro d u c tio n



The building blocks to create an ICT hub in 
M alta



4  uniq ue elem ents that p rop el S CM  as the 
ICT hub of  choice
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M al ta’s  o w n  attrib u te s  to  b e  an  id e al  I CT  
h u b



M alta’s ow n strengths to be an ideal ICT hub 
f or the E urop ean and N orth A f rican m arket
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The Government of Malta is fully committed to develop Malta as a leading  
k now ledg e-b ased economy
Malta has the rig ht mix  in terms of location,  lifestyle and lang uag e sk ills to 

support the development of a k now ledg e-b ased economy
Malta’s positioning  compared to other E uropean k now ledg e-b ased 

destinations
The mark et is Mob iliz ing  resources to provide a steady flow  of k now ledg e 

w ork ers in the mark et cost effectively



The gov ernm ent’s com m itm ent tow ard a 
leading know ledge-based econom y

66The Incentive programmes are administered by Malta Enterprise or the Employment &  Training C orporation and may 
be co-sponsored throu gh EU -back ed incentive programmes.



The av erage m onthly  earnings in M alta is at 
the top  of  the scale
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The steady  f low  of  know ledge w orkers in the 
m arket cost ef f ectiv ely
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I CT  E d u c atio n
– N umb er of I C T student population tripled in the last 5  years
– U niversity of Malta producing  4 0  to 5 0  B . S c ( H ons. )  per year to support 

the hig her end of the value chain
– MC A S T delivering  courses and certifying  hundreds of students to 

support the low er end of the value chain
– P rivate I nstitutions investing  heavily in providing  k now ledg e w ork ers 

across the entire spectrum of the value chain
– N eed for alig nment b etw een the E ducational estab lishments and private 

sector 
– I ncentives for training  including  myP otential S cheme increasing  the 

numb er of k now ledg e w ork ers w ith V endor certification
– The V ertical A lliance P rog ramme – educational and assistance-to-

industry prog rammes
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S m artCity  and its v ision

V is io n
Create a global network of self-
su stai ned  bu si ness townsh i p s to 
foster th e knowled ge ec onom y



S m art City ,  a j oint v enture of  tw o D ubai p ow er 
houses in technology  and p rop erty  dev elop m ent

The enormous success of 
TE C O M ’s i nd ust ry  cl ust ers a nd  
t he p rop osa l s from forei g n 

g ov ernment s l ed  t o t he crea t i on 
of a  new  ent i t y  “S ma rt  C i t y ”





TE CO M   Inv estm ents – the p arent com p any  of  
S m art City  op erates 9  Industry  Clusters in D ubai 
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The global p resence of  S m artCity  w ill p rov ide 
unp recedented netw orking op p ortunities
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Assist Silicon Valley / US 
f ir m s to ex p and  to th e 
m assiv e m ar k et of  
d ev elop ing  cou ntr ies

O r ch estr ate I nd ian f ir m s to 
ex p and  th e ou tsou r cing  b u siness 
to E u r op e,  su p p lem enting  th e th in 
H R  p ool of  M alta   

Attr act F ar  E ast 
f ir m s to M alta 

P r om ote M alta to 
th e com p anies of  
D I C  as a b ase to E U

E nh ance th e SW   
d ev elop m ent 
cap acity of  M alta 
w ith  E aster n 
E u r op ean w or k er s
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SCM  p ro v id e s  th e  ap p ro p riate  e n v iro n me n t f o r 
c o mp an ie s  to  f o c u s  o n  th e ir c o re  ac tiv itie s

K ey  F a ct s

O ffi ce

R et a i l

R esi d ent i a l

S el f-sust a i ned  b usi ness 
t ow nshi p

S ma rt  C i t y  P rod uct  O fferi ng

S ma rt  C i t y  N et w ork • P a rt nershi p  b et w een S ma rt  
C i t y  a nd  t he g ov ernment  of 
M a l t a  
• L oca t ed  i n t he ea st ern coa st  
of M a l t a  on 8 5 -a cres of l a nd
•O ffi ce S p a ce a l l oca t i on of 
1 0 3 , 0 0 0  sq ua re mt
• A n a rea  enj oy i ng  1 k m of 
p ri st i ne ocea n front
• O p era t i ona l  i n D ecemb er 
2 0 0 9



S m art City  M alta of f ers a self -sustained tow nship  f or 
know ledge-based com p anies op erating f rom  M alta
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T h e c om bi nati on of bu si ness,  retai l and  resi d enti al 
elem ents form s th e i d eal h abi tat for th e knowled ge worker
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The ocean-v iew  v illas and ap artm ents are av ailable 
nex t to the cam p us
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S m artCity  - O ne stop  shop  env ironm ent allow ing 
com p anies to f ocus on their core business
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S CM  – The nex t step s
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