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To facilitate economic 
development in sub-Saharan 
Africa, Cisco created the 
Community Knowledge Center 
(CKC) model and partnered with 
others to deploy it

Networks
Human Networks:
Cisco employees, nonpro�t and 
nongovernmental partners, local ISPs and 
other businesses, CKC owners/managers, 
community members and CKC users, 
government agencies

Technology Networks:
Networking infrastructure, routers, switches, 
online information and collaboration portals, 
video cameras

you + networks = 

US$10 Million Commitment to the Clinton Global Initiative Supports Technology-Driven 
Development in Sub-Saharan Africa 

Community Knowledge Centers

The issue
Information and communications technology (ICT) is a powerful catalyst for 
economic and social advancement, yet many people in developing countries lack it

Corporate
Social
Responsibility

In 2007, Cisco made a US$10 million commitment to the Clinton Global Initiative (CGI) 
to better enable sub-Saharan African communities to participate in the global economy 
through information and communications technology (ICT). Cisco partnered with 
international and local organizations to develop Community Knowledge Centers (CKCs) 
in Ethiopia, Kenya, Rwanda, South Africa, and Uganda that would suit a community’s 
unique needs and be sustainable without long-term funding. More than 100 CKCs are 
helping residents �nd jobs, start businesses, develop ICT skills, gain education, 
increase their �nancial self-su�ciency, and connect to the rest of the world. 

20%
increase in the number of women 
residents of Nyangwete, Kenya 
receiving a secondary education

17%
reduction in sick days among users 
of the Addis Ababa CKC in Ethiopia

38%
of users of the Ratanda CKC in South 
Africa report success in �nding a job 

See reverse side for source information

88%
of CKC users say CKCs bene�t the entire community, 
even those members who did not use the facilities

60%
drop in HIV-related deaths in Nyangwete, Kenya, 
where a CKC gave residents access to information 
about preventive health and medicines 

34 Million 
Kenyan shilling increase in agriculture 
income in the Nyangwete village, thanks to 
new markets identi�ed hrough the CKC
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The Issue
For residents of underserved or isolated communities, Internet connectivity can open 
doors to better healthcare, education, jobs, social services, and economic 
opportunities. Yet more than 2 billion people in the developing world lack access to 
the technologies that could improve their quality of life. Many development programs 
try to address this issue, but are not always designed to address the speci�c needs 
of the community or to be sustainable after the initial investment period. As a result, 
many citizens are missing out on the opportunity to fully participate in the 
21st-century economy. 

Human Networks
To bring the CKC vision to life, Cisco brought together several partner organizations 
to carry out key components of the initiative. The goal was to establish a model that 
could be handed over to local organizations to maintain long-term, and that could be 
replicated in other communities. Inveneo created the CKC hardware and software 
infrastructure and cultivated local businesses to provide ongoing support. One Global 
Economy developed locally relevant content on employment, health, business, 
education, culture and citizenship. Appleseeds Academy developed a CKC manager 
training and support program. Local and country organizations in Ethiopia, Kenya, 
Rwanda, South Africa, and Uganda are already using this model to develop more 
CKCs in their countries. 

Technology Networks
In many CKCs, the facilities had no technology infrastructure at all, and Cisco 
provided the networking infrastructure that became a foundation for other basic but 
powerful technology tools – computers, Internet access, video cameras, information 
and collaboration portals, and technology training. CKC users in developing countries 
who once had little to no connection to the world outside their villages now use these 
tools to apply for jobs; improve their farming practices; start businesses; develop ICT 
skills; apply for college; master software programs; and learn about personal hygiene, 
preventive medicine, and other healthcare topics.    

Impactx

According to a September 2012 report by Mission Measurement, CKC users are 
more than twice as likely than non-users to seek opportunities for economic 
advancement. Of the CKC users surveyed in Kenya and South Africa who sought 
employment opportunities, 20 percent were successful in �nding a job compared to 
only 12 percent of the non-users. Of the 44 users in Kenya who reported earning 
more income, 36 percent said the CKC helped them learn something that contributed 
to their higher income. To date, 107 Community Knowledge Centers have served 
approximately 190,000 people. 

More Information
For more information on Community 
Knowledge Centers, please visit: 
csr.cisco.com

“I have seen a big change in the 
community since the center opened. 
Everyone comes to the 
center—�shermen, a lot of old men, a 
lot of small kids. They are aggressive. 
They want to learn.” 
– David Ojijostudied, a resident of 
Nyangwete village in Kenya

Cisco Corporate Social Responsibility 
We believe that businesses have a responsibility to operate in ways that respect and ultimately bene�t people, communities, 
and the planet we live on; we call this Corporate Social Responsibility (CSR). Our core CSR philosophy is that impact 
multiplies whenever human and technology networks combine to solve a problem. 

This is why we approach CSR the same way we approach business—by applying our technology, employee expertise, and 
partnerships. We are focused on four primary goals: improving the well-being of people and communities around the world, 
reducing our environmental impact and helping our customers do the same, conducting our business ethically, and creating a 
workplace where our employees thrive.

csr.cisco.com
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All stats from “The Economic Development Approach To Social Change: The Impact of Cisco’s Community Knowledge Centers 
(CKCs) in sub-Saharan Africa,” a September 2012 report from Mission Measurement based on responses from 655 CKC users, 
managers, and non-users in CKC communities.


